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— PUBLISHER'S NOTEr»

Thank You for an Amazing Summit!

‘RZ ZKDW DQ HYHQW 7KH UHFHDO 0Q \ARBERO/XEBIIBNHG E\ GDW D HIQG VK SHYKBIQOHO7&XPPLW |
&KDQQHO 6XPPLW LQ 6DOW DXNGHHQEW\H@GWDKPHQW ZDV WKRWPRYW KL PVSKBIWVAHUHWLQJ FR(
FR KRVWHSSN EDQG WKH 'LUHFVWYBHOXHWILWQHVVHG DW D FERRQYBSHEABHVZHWKR QEDUEXW ZL
$VVRFLDWLRQ H[FHHGHG DOOHNHH|SHFQWIONURBNLIFQGJ PR UHVEKDNW WLFR @O WKW REKIRLQJI GL\
OHIW PH WUXO\ H[FLWHG DERXWDTGKWURHWRVDRRWIZBGQHO LV  ORRN IRUZDUG WR ZLWQHVVLQJ
KHDGHG 'HVSLWH WKH KXUGOHV RXU LQGXVWU\ IDFHV? FRQFHSWV VKDUHG DW WKH 6X
HFRQRPLF AXFWXDWLRQV VKLDWSQHFLERDWEPHHDULQJ H[HFRWRPBHIOW MXD VNFFBI@®LBWRULHYV
EHKDYLRUV DQG LQFUHDVHG UBBRRDP@WRY\RD WWDIMQQYLR@?0FXOWWHRBXUKRXW2ERWK WKRVH
WKH 6XPPLW UHYHDOHG D EXVL/OKHIVW ERDRQ RHD®QRGHBMRYW WKDW GLGQIW 7KRVH KRQHVW
DGDSWDWLRQ DQG XQDIUDLG WP W RENJFOWFIHH VQIRY ZWURE WK H,IP BHIHISKOW L QDIRKDIKO7WR\HY HU\F
ZHUHQYIW VSRXWLQJ WKHRU\ EXV) UDKWK 6 X PAPR &N LSDIUMELRFX\VD D U O
KDW LPSUHVVHG PH PRVW ZDWIIKRZ MHWHIDWQWHY DQG UHDPD ®KFWHYVHNY WEDWS RWKHEOWH
WDFNOHG WKH WRXJK LVVXHNRXM® E\RDQLQ WWKMHD®RZQ FRPEPRIRVW BRMEEPMNHOOOLQJ KDY H
RI GDQFLQJ DURXQG SUREOHPV H[HFXWLYHV DQG PRVW IRUZDUG WKLQNLQJ
DQG LQGXVWU\ OHDGHUV OLARVPISOHBQMR FDIPHUNOWLQ SUQBWVWINOODQBYWMKMLU FRQWULE
YLHZSRLQWY DQG KDG KRQHRRY YHRYDMLRIW LRIGE/ QRW DV DIV SHFRM RV IRX\U HAVLLFOH BAKRAD H W K H U
7KHUHYVY VRPHWKLQJ UHIUHVKL®J | XIERXPMHQWDHL GRPSRQHQW WR GRLQJ EXVLQHVV
SHRSOH EULQJ VR PDQ\ GL HUWHEW S/HDGHURNWINUBN FOHDU 7WRDW WM UQS DRRVULFHSD WL QJ
WR WKH WDEOH DQG WKHQ XVGRWKRIW ZRUN ORWDLIRWMUW R D QUH VGBI PHVVDJH QHHGYV
FRPH XS ZLWK ZRUNDEOH VROMWLRRRH IURP WKH WRS :LWK WKH VFUXWLQ\ RXU
FKDQQHO IDFHV WKDW FRPPLWPHQW LVQYW MXVW JRRG
7KH 6XPPLWIV WKUHH WUDRAMWKLUF\PGWIWKRBG EXVLQHVV VHQVH
*URZWK 6DIHW\ DQG 2SHUDWLRQDO ([FHOOHQFH?
FUHDWHG IRFXVHG VSDFHV (RMWQDWEMHEVHRNVWEMHWZHHQ Vv
VSHFLILF FKDOOHQJHV RXULQNPPXDEOHYV 7KBFMHWZRUNLQJ
& VXLWH H[HFXWLYHV DQG WXWBORHGVQBUWOLNMHWMGURXSY KXGGOHG LQ FRUQ
SUDFWLFDO LQVLJKWY DORGEXVZQWMKYV LAFCAHG/L BWH@IHG KDQGV DQG LPSURPSWX
LPSOHPHQWDEOH VWUDWHJLHVWUDWHJ\ VHVVLRQV KDSSHQHG RYHU FR HH 7KH
HQHUJ\ DQG FROODERUDWLYH VSLULW LQ WKHVH LQIRUPDO
7KH VSHDNHUV DQG SDQHOLVWWDWKDWLONJE URIXIKS PMDRMHAKHG RU H[FHHGHG ZKDW ZH
$ JDPH 1R AX RU YDJXH LQVSLHI[SWURBQPHELONAMMHVW KHGXOHG VHVVLRQV

ONLINE EXCLUSIVES

Be sure to visit socialsellingnews.com for
exclusive online content.

FOLLOW US ONLINE

n Facebook.com/socialsellingnews

X @SSellingNews

mw LinkedIn.com/social-selling-news

DAVID BLAND .
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— COVER STORY »

DEPARTING FTC CHAIR PROPOSED RULE CHANGES, CONTINUED FROM 1

RI 3URSRVHG 5XOHPDNK®J U$SIBBWLRQVKLS EWNISSHRUQV LEQLUBRW VW DWKPHYWRH OERNW QG V XE
DLPHG DW VWUHQJWHKIO@LQI WRRSDQLHV SRIWH®RW MIKHLQFRPH QDO UHJXODWLRQYV
DJHQF\TV DELOLW\ WR PFRFERQWVEH PSSR UWKQLW\ 5XOH KDV

HDUQLQJV FODLPV LQ WK H FGALSUHHAW K/IHVOVCRIDJ 7KHHQ  WXGIH TV G R F PBliH@WDaNditRIQ Creates
FKDQQHO DQG RWKHU FRQHUWVWNSQBRSRVHG WHKHX®%XMPEBWNV D U H UncertdMtyH Q VLY H
RSSRUWXQLWLHYV 2SSRUWXQLW\ 5XOH LQ&RPSDEUHMWWRXOG QHHG WR SUHVHUYH

VHOOLQJ FRPSDQLHV ZUWXWWHQVIXXEVWDQWEHEXRQLFIRY DOOGKRPPL)
33KRQ\ FODLPV DERXW LWHHGCHDUQLQIMW LWV HDISPLEDW LFROD LWPR IR U QIGKIHHZH )NWDKYVRQ VHW
OXUH SHRSOH ORRNLQJ IRWKRQHWW QQFRPH H HFW PDHNQ\Q V HWKHNV®J UHFRWAH QWHDWOPEOHKDLU D
LOQWR VSHQGLQJ WKRXV DQ B\ AHAYHRQW BQN[RP SW KB® QE H HRIXHH WK W/ R U H J XIDMRIFRIDW SR\Q B Q WKLID@®  C
WKRXVDQGV Rl GROOD WX G\ XOW LL PSHYHPHQ WHMFURQWYRZDQG RWKHU VIGHYVES JQBEXNH WR W
PDUNHWLQJ EXVLQHVVZRRORAKWEH DD SURSR VDU W[SHDWQ GLRWDEO\ F RPSH\GH HOW RKRWD OV  3$V
RWKHU VFKHPHV ~ VDLGNEBP %XYLQHVV 2SSRUSBIXRLMOH 5WRHYVGRF X P HQUSHIW WRHEG QQ WKH WLPH
ZKR ZDV GLUHFWRU RI WKHPR&HV %WUMDRX OW D Q HRXF/ID \ OLDQQN X R G FXWH G ABR URIVN)H &WKRI LVVXH RU
Rl &RQVXPHU 3URWHFW ICR § HIB/D WD HW MPHIU J H W HR® LIX. QD & SHB UQAMA Y\ BROHN 2 HQEBVGLWEKH PRUC
Rl WKH DQQRXQFHPHQWIRFXVHG RQ HDUQLQJVSRWBQRWLDORPKDOOHQXHM VRGHQXWLRAV\HOHFW L

GLUHFW VHOOLQJ UHSURSHQDAWIWQY BV URVYV PXDWRVEO H @ BUMHBW VVHQW

7KH ¢UVW 1350 ZRXOG H[SDQG WKH 5HSXEOLFDQ &RPPLVVLR
HILVWLQJ %XVLQHVYV Stri2ts NewW WSta@dawis  for 7KH )7&TV VWDQGDUGV+RO\PBRHSHRIPHORI WKHV
5XOH UHQDPLQJ LW W KHom&GaimQ HVV D QG VXEVWDQWLDWLRQ ZRXOX®H\WH PDLIJRHROQV WKH S
ORQH\ ODNLQJ 2SSRUWXQLW\ 5XOH ° 7KH &RPPLVVLRQ VSHFI: GG ODLVWRIVMDHGR XU OHJID

7KLV H[SDQGHG UXOH7KRXIUR FRWHE (DUQLQMWKBRWDDR BK®RIWD O V X FFKHNW \Z KHWRHLLH W IRHA D U +
D EURDGHU UDQJH RI REOSREWNPMDERDL VK XDLPUMAHG SQWWGEFLSDQIKBWWIBUZ RKICHE @RIM  SU
LQFOXGLQJ EXVLQHVVRNRDNKIRW PIQEFRPH PHSIWH W QN DIWHIRQWHP WRW QG SROVLED GKRLFH YV
LQYHVWPHQW SURJUDP@ WKRZGIYBHWFW VHO OLRRPBSOMQ &M OZ RIQEEGH Q H K DWR FIRPGRQH WR WK
LQ D VLIQL.FDQW GHWHKORSFHIPM ZIRWN W K RP7RU ZIRK@WGLYH PDUNHWP D @BOLQUWWUDWLRQ
WKH FKDQQHO PXOWLSWRKIOERPWUNHAWHPSLQDRGUSD QWL FIOSDLGPW  H DODPHEINF 16 BWGH W RX QF W L
FRPSDQLHV ZRXOG EH MJBPSMTXUBA FRPSDQLWXSWRURD L QWORK UHSUHVHQWDWLRQYV
WKLV UXOHYV VFRSH FRPSUHKHQVLYH  GRFXPHQWDWLRQ '"HVSLWH )HUJXVRQYV F
7KH  &RPPLVVLRQYV OIDUDEPFHUWY VXJIHVW
$135 VLIQDOV SRWHQWDDO/WROOHBBYDQFH 3$
EURDGHU UHJXODWLRQ7&KSKRDDGYHQFKVRQ GL
QRWLFH VHHNV LQSXWWRE@ BGBYWQW®DKRXU (D
UHTXLUHPHQWYV XQGHU PRI LG HUDWGRPVI350 LV\
WKH SULRU )7& OHDGHUYV
+ 3XEOLVKLQJ SDUWISRLISDMVOLQJ YLHZ LQ '& )
HDUQLQJV GDWD RQLARUPRYBWIRUZDUG LQ
ZHEVLWHV QHZ (DUQLQJV 5XOH GXU
« ,PSOHPHQWLQJ PDQGHFRRG\WHUP ~ %UHQW .)
ZDLWLQJ SHULRGV DRW6GKEHI 6WRQH //3 V
UHFUXLWYV
+ 5HPRYLQJ QRQ GLVSDHMSIHWHQWKLYV SROLWLFE
FODXVHV IURP GLVWWKEXWRIHFW 6HOOLQJ 6t
DJUHHPHQWYV &RXQFLO DW %%% 1DWLR
« B6HWWLQJ QHZ VWD QGEEBEGVFRRUNLQXHV WR
GLVFXVVLQJ EHQHJWY DRIRURXV FRPSOLDQ
FRPSHQVDWLRQ  SODWIRUPVZLQFOXGLQJ
«+ S5HTXLULQJ FRQWH[WRBIEIRXWHGLD DQG FRPSI
W\SLFDO HDUQLQJV ZLWK
LQFRPH FODLPV  7KH SURSRVDOV ZRXOG
« (VWDEOLVKLQJ OLPHMB@RR WKH )7&fTV HQI
SURGXFW H FDF\ FGDSPBELOLWLHV ,I LPSOHPHQ
A B RS 7 UXOHV ZRXOG HQDEOH Wk
. LR 7KHVH SURSRVDOV IDFWRDQXXUYKHUBRDLIQ FLYLO
Ly SDWK IRUZDUG IROOR FIR@QW BRHLY UFHR@GV IURP
7UXPSTV GD\ RQH ([HFRWNY@J2WAHSWLYH HDUQ
7KLV GLUHFWLYH UH DXGIGUUHW VLHGHOIDRA WD W LR
DJHQFLHV WR SDXVH WHB GBX@U HPXEMERCapitl TV
XQWLO QHZ OHDGHUVIGHFLFNDRRQ URY LAHRQHWD U\
WKHP SRWHQWLDOO\ 6HHFMR®JI ERWK
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JRUPHU 'LUHFWRU /HYLQHKHPSKREVMWGQWLDWLRRS S RRWDXOGIDWIGHYV  F U H/IKW L G8JU FOS RAXDOON/L KDY H
WKLV HQIRUFHPHQW WKRBIGVHOMH VHW DODKHUKIG EDARPSOLDQFHHYRKZOOHRQIH[LVWLQJ
SURSRVHG UXOHV ZRX&RP SOHAH VWIRIKOG QHHEKWR PBREWIDQODHY PXYWRIQDFVIWWBRXJIKRXW

)7& GHWHU LOOHJDO FRRGSFMA KH@N\KL FHY [ZQJ) L WIVHRQ JPDLVE HUR QO @ H Z | HGR-PLSID@ IWHKVO H V D U H H[
SHQDOWLHV DQG SXW PRYSRUBDIFNI LRQ\ HDUQLQJV FODLPV WKHLU FXUUHQW SUDF\
FRQVXPHUVY SREFNHWV 'LQFOXGLQJ 7KH SRWHQWLDO ZDMKHQJSURSBRIMHEG VWDQG

UHTXLUHPHQW VXJJHVWHE®VHV WIKGI$1SRWHQWLDC
7KH SURSRVHG 0/0 UX®H 6RFDVDIGVWLFDO DQMHIUNVRIQWY DQRWKHWPSDFWQLRFIMWE UHTXLL
VSHFL¢FDOO\ SURKLELW SDUWLFLSDQW HDWRSHYDWLRQDO FRQVIZDHWILVQURBHULRGY DQG
« 'RFXPHQWDWLRQ RLESUHEHQWHG FRPSD®RFXPHIRXMDWLRQ UXOHV
« ODNLQJ PLVOHDGLQJ HDRMQL\WQDWQG H[SHQWHMG WR UHGHVLJQ WKHLU RQERDUGLQJ
FODLPV ZLWKRXW UMDUYRQENHWHUHVHDUFKSURSSHRVWY ®RG GHYHQRE XQHZUK\OWHP® H[SHUW
VXEVWDQWLDWLRQ HDUQLQJY SRWHQWRDOWUDFNLQJ FRROLRBRPRSD GHUM RVGRVSUHSD UH
« OLVUHSUHVHQWLQJ * (YLGHQFH RI W\SLFEPHORUH DFFHSWLQJ SO\BXQWWYKIRAH DGYRFDW
0/0 RSSRUWXQLWLHY DSDUWLFLSDQW H[SHWHBUHQWHWWLRQV IURP PR\VZW HRPUMLMOVNRPH SUR
HPSOR\PHQW RSSRUWX'®@WWOLNKRZLQJ WKH FRQWH[W RI WKLQN PRVW FRPSDQLHYV
- ODNLQJ FODLPV WKDW FAX®EHVWLPRQLDOWE&XHWWU\ VWDNHKROGBQVDDIQQQJIJQHBNGH WKDW
SUHYHQW FRQVXPHUV IURP WR FDUHIXOO\ HYDOXPW®\ KRHEZ WKHF¥RPSOLDQ
EHQH:;WLQJ IURP WAKHWERPELVVLRQ H[SOLAGMOD ¥ WHBWRISRVDOV FIODW R UDXW. QHMVK SUD F W
HDUQLQJV LQIRUPDWKIDRWQ*DQHFGRWDO LQIR[ULPADWIRIQ VRWUD &/HWDH J X\OIDLVBL R &AK 1B Q GQBGHKE W U \
« 3URYLGLQJ UHFUXLMERMN@W VPDOO QXPEHU RU SIDX\@ DAL KRJQWWW D Q G D USIM SDKUIHH G6 858 S XV K EDF N
PDWHULDOV FRQW IZLL@IOQ QRO VBHH VX FLH QR QWR QWKIRZ LWV PR QL WRWDLWY J FARMW DAL OKQ QHF
RU XQVXEVWDQW L DU R@EDH JEDVLYV  FIRRSDIQDHYLOIYWHVYV SRRWMNDOKLDBTXHIZHPHQW V

FODLPV FODLPV OHHWLQJ WKIHWVGHU@KDQAABSLUHPHQWWRPSDQLHY UDWKHU Wi

VWDQGDUG ZRXOG UHTXLUH VLIQL¢{FDQW HQVXUH WKDW SURVSF

Proposed Standards Set HI[SDQVLRQ RI FRPSDRAdnHINT AGi® WRgulatory XQGHUVWDQG WKH SR
Higher Bar for Compliance FROOHFWLRQ DQG DQDONttaintyDSDELOLWLHV HDUQLQJV ’

7KH )7&TV DSSURDFK 7XHMDOYURSRVDOV HRERPSHQDH\L.G DQG QG XWWRL\QJ DQG ¢QDO
GHSDUWXUH IURP LWV EURWRUILUFDPUKMHY\ R IVIMIDINGIKROGHOBLP VIDFA KH PN OWGIOW UHPDLQ X
E\ FDVH HQIRUFHPHQWFURNVDWHBULRXV EXVERG®VVG RRIBWODRQV DWKH SURISRWDOV VLJQD
BUHYLRXV RYHUVLJIKW UKIOQH GUSHFIHFDW LPI& HRURBRMPOEWPRYH IRUZBWGODWKRHMHRFXV RQ HE
RQ LQGLYLGXDO HQIRUPHRMH®®Q VDRWYRQW D UJH WO XIGHH F RRPO X DW LW K DW FIXW WDHMWO\ WR SH
DQG SHULRGLF JXLGDQF®MDWIRRPRGLQIRDFKLQRIRPSORDQFRY SURJUDPRI DDGHRVQLYWUDWLRQ

W K H %XVLQHVV DPXQGDOEMHVWPHQW VERARAMQWWWHRQ FDSDEHOLWRPASOHIQGLPSOHPE
&RQFHUQLQJ 0XOWL /HYGIOU BIFUWN MWMO@IL QJ FKDUHYHEZQRZ FOSHHM W LR QB DX LYUHPHHOMW YV RXW O L (
7KH QHZ SURSRVDOV ZRHFG :,FUHBWHODWRU\ VDRDMWH QARIXR@G EKH D HEWRISRVEDOWIKIRXOG VLJIQ|
D FRPSUHKHQVLYH &RIPRDDWRWDIV IRFXV SRWSHDPWIVD WRHZ UHTX KRZPARMSD QLHY PDQDJH
IUDPHZRUN UDWKHU WKHD[@ OIS HKHARRX®G DQ\ VLQJOH EXVLQHVV FODLPV WUDLQ UHSUHV
LQFUHPHQWDO HQIRUFHPRQWOD FWRLPG\G UH VYV HIDUQ L GL\W HFPOW L R O O L @R FKPPRSIDM) ERPSOLD QF H

DFURVV PXOWLSOH LQ&RYW WIHM DG\ EHIJXQ DQDO\]LQJ WKHLU

&RPSDQLHV RSHUDWLQJ DFURVV ERUGHUYV HDUQLQJY FODLPV GRFXPHQWDWLRQ
ZRXOG IDFH XQLTXH FK DBbvadeQtanneXIQ@adty VAVWHPYV DQG FRQVLGHULQJ SSN
WKH SURSRVHG UHTXLUHPHQWYV 7KH WHFKQRORJ\ XSJUDGHV_ WKDW PD\

PDQGDWH WR SURYLGH 7HKHUQUR $R WFHO® WPH T X L UHP HRWHVG EBX XQGHU WKH SURSRVHG

VXEVWDQWLDWLRQ LQ D®OUMNHY D ARPBIOHEFD WH XDEV D MGKV®AU\ H[HHF
FODLPV DSSHDU ZRXOGRPSIGHVVUWDWAHDWRU\ZHODKIEVFRSWLRQV IR@S
H[WHQVLYH GRFXPHQWDWLRQ/WDWHBY PDLQMWDLWKHWEXEQLF FRP PR
WUDQVODWLRQ V\VWHPRZ @ FURNVX HYHRNQW V HLWHKIHW WIKURXIK GLU
PDUNHW ZKHUH GLVWULERWRUY JRSHEOWIHPV  DRIG L GESXMVQBIWNV VRF LD

- DUH DOVR
LFLSDWLQJ

Rdalb\s¥nd is the
Poubisvids B Qo¢ial

Selling News.

Did you know there were 41 state-level
sales tax holidays in the US alone in 20247 Tax compliance done right

Is your business prepared to handle the

unique rules and exemptions for each of
these holidays to ensure compliance and ® niki.hocking@avalara.com
maximize customer satisfaction? Q© 610.413.7449
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Af liate Marketing:
Staying Compliant While Making the Switch

By loana Gorecki, Guest Contributor

7KHUH LV D SHUFHSWILRK )W& DXMW) GWKH&KDLUPQPROXGBYHKEHDOWK DQ® QU RGWIFWHHR HFQWY W KH\
UHJXODWRU\ ODQGVFDEHJIXREQ ZILWHFIVSSURBPI OPYV 7EXHW)7& KR O G\R ¥R PSIDRGHAMWY RU VHU
VHOOHUV DQG PXOWL IOQ OH OK WDRJINHYFHHQWY D BPWERRQYWRPG®HO/QRU P MWK G LIRZIQ RRBSLQLRQV
0/0V KDV EHFRPH LQFERSNMQQBU\ KDYH GHWHYUPXEHWED YWDBWHG FB®BEBXVHHDHMDLDWHY UHF
IUDXJKW :LWK QXPHURNDQMGHRDAQQJ WR DWKPWHFODWRMWLIUGH PDGO EA[PKOQIWHWRU HQGR
DQG VWDWH DFWLRQW HSDBIHWQMWOI DWKKH. IW WRZDUG D VLPSOHU VHOOLQJ SURGXFWV WK}
LQGXVWU\2DV ZHOO D®G OHFNQWHIDOO\ ULVR\PRGHOWH ULVNV SWRIVGH IPDWBWHNO FRQ
SURSRVHG JHGHUDO 7UDGH ZLWK FOHDU GHWDLOPRVWXEBQRQRKRAHEY ZRXOG
&RPPLVVLRQ )7& USCGHWWRQPDUNHWLQJ ZKDMUWKMRAFDQ DQG EQ QRWDEDHMQFH RI GLV
HDUQLQJV FODLPV DQIQLQPUFARREPQUDWLRQRVYWHKFRBOWHH \RX PDWED@WPBARD HFW KRZ F
FRPSOH[ ODERU DQG LHPSNOR\PZDQW ORVW LPSRDOWBQWQLVW R| DISSDRXHEW® HKROKHW K QGRU\
LPSOLFDWLRQV2VRPH D FRPEWEDUNHWLQJ WSEFHOO\RDPRIQFW FODHRPAKXORU WRKH D OLDWH
DUH TXHVWLRQLQJ ZKHWKH U WK I8 UHFUXLWBRGOGXWFWW UNXOW X H HS O LFPLWWAD E HL G VWADRWH G RQ |
PRGHO LV ZRUWK WKH WIKODNW LV FHQWUDO WRDOOOL RWHUD@RWQWR P DN HD LLDQN HFO®RVY WYV 3URYLGH

$ OLDWHV W\SLFDO QRXWVWIBHH MWWKDW OLVW VERSOWK RXLVE ORIYXRI H  V\
7UDQVLWLRQLQJ WR [F®PSHQMDMLRRUEDVHGHBRFEWHK DVDOBWHY RXQV H RRS GIRD/Q\WH ZHEVLWHI
QHWZRUN PDUNHWLQJWRAH®D N JARW EDVHGVRQ RMIKHV PIX@ODU WUPRQWEDWHBQGRYWDLQ W
VHHP OLNH D VDIHU DEWRHUIQHDUWLWHKHEXWFUXLQWG XSGDWHG GRFGRNGORWALRIQY HYHU\ WI
LWYV LPSRUWDQW WR XQGHUVWDQG WKDW (GXFDWLQJ D OLDWHV RX FWPWO DDYBSH UHQF\ EX
D OLDWH PDUNHWLQJ 7RRPHVYLESWHKU VWUXEWXRXU UHBWFONVQH RI SSFRWEO ¥ MW VSERWIKOWKH FR
LWV RZQ UHJXODWRUW RMIT XRIUWRKHQWIMWNYV DVYRFULPMGI® DLWWH EDDHOUBWMNFIWNRRVRHJIDO OLL
DQG SLWIDOOV 5HFHQWKWFUXWIU@PHZRRIN SOUNMHFXKRRBORI UHIJXODWRU\ YLRODWLRQV
WKH )7& VWDWH HQIRURBDW IDQUG WROIWKH BRWHQSWURWHFRWMD W \R X.U DonERLEY QiSciPéures
UHJXODWRU\ ERGLHV OLLNHHUKB DWW R/ R @R ®0 GU HBXIXBIW LYRID W

$GYHUWLVLQJ 'LYLVURQ FRPSSHQVDWLRQ VWUXFWXUH 'LVFORVXUHV PXVW EH
XQGHUVFRUHV WKH QHHGF HRUNG Y DJHW Q FLHH F U X.L W PHLDW H RMWWLPRQLDM@MD/NY RLGDEOH DQG LQ FC
LQ WKLV VSDFH VDOHV DQG RU WKDW D AR& S®TUhID FN V WR WULJJHULQJ FODLPYV
DGHTXDWH VXSSRUW IRU HDUQLQJV QRW EH KLGGHQ LQ K\SH
Why Are Some Companies FODLPV +RZHYHU WKH$DOQ DIWHAN P REHOWLPRQEMWWRPXRIWD BBJH RU Z
Transitioning from MLM to LV QRW IUHH IURP UHJX\W0DRIKNXRY BQGL EOW H G DRE WAKRIQELIAWRDO 7HDI

$ OLDWH ODUNHWLQJ" DQG SUHVHQWYV LWV R ZHJ FHKWDICHIHMIHVKLOH DWRLB/OBM¥FHFBQVFORVXUH)

XVH DSSURYHG SURGOXRRDWABRDQLPWXFK DV L
7KH 0/0 PRGHO KDV7RIEBDNGUH FRPSOLDQFWR) QGSRDW L JBP\PHUD O OEHDRERXWU\RXWHU DQ D
KHLIKWHQHG FULWLFLYVR EXV/QG@HVVHV WSDREXWWRQRQJIVMUR LFIWRPQQISOIWORZRWKLQ D
UHJXODWRU\ HQIRUFHPMHQWD WKW \MDWNVHWLQJ WAHMMWLPBGRB®WY PXVV8RVIVFPORUDWKHRAAW IRUP F
7KH )7& LQ SDUWLFXOSUJRDKDAM YD GIHQG URE XA HFW WDKMHLULRY Q X VBIVRURK[ SGNMWBQBEBR SRV W
LW LQFUHDVLQJO\ FOH®WOWZXK DDA H WA LY KMVZ \N H 7 LSVUK QIFK IS GSHU\R GWKFE W ( ®XFDW EHDFR QIFWWIN \HW S
0/0 FRPSHQVDWLRQ \WWMOSFWXUMHYYLIDWH FRPESROAWQFKHZKHYNY Rl FERKQGE IQROW HEHRBREVFXUF
DV LQKHUHQWO\ SUREDRPBMWLF Z&EWHK W ROLDWHN JNRUDIRPERWADLPYV RKLBW FWRHO MG RI D
WKHLU FRPSOH[LW\ DQ®&XW HBYURGXFWWRU VHWR FHMDO UHSHUFXVVIURD\G HRY ZRW®GWEHHG W

LQFHQWLYL]H UHFUXLWPHQW D OLDWH DQG \RXU FRPRQAHH WKHP
1. You Are Responsible for

7KH IDFW WKDW WKH UHFHOQIODWIQWVRXZQPHEBYV 3. Disclose the Relationship 5. Use Simple, Plain

SURSRVHG HDUQLQJV FODLP UXOHV Language

DUH OLPLWHG WR O0/0$VFPPSBRSHQ\ \RX DU GRMHQWKBODA&TY (QGRUVHPHQW

VSHFL;FDOO\ DQG QRWLOGEOHFMR W MXGILEODLPYVLERNU D OILDWHY DUMKHFRQQUEBUM ®I GLVFOF
FRPSDQLHVY PRUH JHPENBOOERXW \RXU S®HRGXEWWH URU PHDQE®J VWWIKIDMWIRUZDUG I
WHOOLQJ ,WfV WRR HPDONHWR.NDRZREBRUW FEOQWXPHUKLVUH OLNHOXQEGR EVWWDIOGH WKBIW )7 &

8 FEBRUARY-MARCH 2025



WKH IROORZLQJ DV ROQBHRFWLBY LRQIWHIMQG FODLPV WKDVDEFS!)GN YOUR

FRPPLVVLRQV IRU SXURKDAKHV UMDGBDWRU\ UHTXLUHPHQWV

WKURXJK WKLV SRVWDV)RHO®KBVUWGLVFORVXU wa %E

IRUP FRQWHQW DGGLQVUDiIDRIGHAE QRWU GL HUHQW+|' U 12D Sr YOUR WAY

LPPHGLDWHO\ QH[W WSRRWDVW W\SHWH:KLOH SUH DSSURYDO

OLQN VKRXOG DOVR EWHG®XFHMQ®WHWRVN Rl QRQ FRPSOLDQFH

GLVFORVH WKH PDWHULW®V PRYQIQHEWIPEERUWDQW WR HQVXUH WKDW

$YRLG RYHUO\ OHJDOLSWHFZ RWWRRFRSOHREQWHQW LV DFFXUDWH

SKUDVLQJ DV ZHOO DVHWBHFEL.BRODYKBDH LW FRPP X

VXFK DV *D OLDWH OLQNP RAULHEXSE®RZRQDO XVH R S O F H v

3URYLGLQJ D OLDWHV ELVWKOWBWGEH\WVWRLVOHDG L QU \

XVH GLVFORVXUH WHPSOMMWH\LIVISRBODSISYRYHG ©

FRPSOLDQFH H[SRVH \RXU FRPSDQ\ WRS
UHSXWDWLRQDO ULVN '

6. ORQLWRU $ OLDWH

Activity and Address 8. Plan Ahead
Non-Compliance

/IDVW EXW FHUWDLQ
&UHDWLQJ JXLGDQFH BBWHORBON BRGO WKH
WUDLQLQJ D OLDWHV LRUQRWFWRBWILKQJ WKH
(VWDEOLVK UREXVW SURMR/ DHVD IRUDWH PR
PRQLWRULQJ D OLDWHWKBRRX\VIHKQMWQ GWEHYHORS
HQVXUH FRPSOLDQFHDGGUBXUDQDODDOO WKH Z
UHYLHZ D OLDWH SRVWALWHKSHRXDGOLPSDFW,
WKRVH WKDW JHQHUDWMRUWYVLFEDIOIRMHYWLQ FER
WUD F RU VDOHV <RXVRMUXEWXDBODHRXOG KDYH
WR XVH VRIWZDUH WRRQV GNR VWXMEXR\DRVH L Q .
PRQLWRULQJ RI D OLDWSHHRRRS MW HRPSDQ
XQDSSURYHG FODLPV ORWLPDWYRQJ ODNH V
GLVFORVXUHV DFFRXQW DQG SODQ IRU
FROQWLQJHQFLHYV
,J\VRX LGHQWLI\ QRQ FRPSOLDQW SRVWYV -
DFW SURPSWO\ 3URYFE@#ThBWRMIMIUHFWLYH —4—
JXLGDQFH DQG LI QHFHVVDU\ VXVSHQG 8
RU WHUPLQDWH UHODWORQDWKLSRDUNWWLQJ FD@™ I!H D

D OLDWHV ZKR UHSHDWHEDOH DICRD DWHV U L Vel WW .
\RXU FRPSOLDQFH SROLFLEXW IKWLDHQRW D |A'va | U R P_— _

FMRU H HFWV
DQG PD\
RWHQWLDO
2 WDNH LQWR
IRUHVHHDEOH

LWJV LPSRVVLEOH WR BBW¥FBDMMHU\ QROXWLQ\ %)\ PDNLQJ ——
FRPSOLDQW SRVW GBPRIODVMUDWPGDHPHQWLQJ VWURQJ

UHDVRQDEOH H RUWV WRPBRQDWRHKW DRHDVXU DG
FRUUHFW QRQ FRPSOLDRXU PDQLDWHYH DQG
DV D PLWLJDWLQJ IDFWRWDIQY MUK QBW R LR X

Our on-demand configuration

DFWLRQV \RXU EXVLQHVV ZKLOH ,
ZLWK FRQVXPHUV DQf tccls allow you to customize
7. Consider Pre-Approval 7KH NH\ LV WR UHPD :
IRU $ OLDWH 3RVWYV DQG VWD\ LQIRUPHG O rewards structures, adjust

UHJXODWLRQV DQG E commi.ssion parameters, and

) PRQLWRULQJ SURYBVDWMWRRUNHWLQJ . .
FKDOOHQJLQJ FRQVLGHU UHTXLULQJ iImplement promotions that adapt

D OLDWHV WR VXEPLW SRVWV IRU SUH

DSSURYDO 3UH DSSURYDO HQVXUHYV to any sales strategy.
WKDW FRQWHQW DOLJQV ZLWK \RXU
EUDQGTV FRPSOLDQFH VWDQGDUGVGGN
EHIRUH LW UHDFKHV WKH SXEOLF

D VKDUHG
I,

H V Nirkeiiblg Vot Reld >
S LbR/&X\ravién LLP.

@ Infolrax + £l[€COMMERCE

$OWHUQDWLYHO\ SURY
GDWDEDVH RI SUH DSS
SRVWV WKDW D OLDWHYV
DGGLWLRQDO RYHUVLJKS
PDWHULDOV FDQ LQF

REQUEST ADEMO
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— SOCIAL TECH UPDATE »

RCS Messaging Promises Richer Customer Connecti

By Matt Marchbanks, guest contributor

,Q WKH HYROYLQJ ODQG Effariged R IP@mdtional HQJDJHPHQW UDWHYV O QerreP S U R Zoheection

WDO FRPPXQLFDWLRQ E MaskagiRgV V HeV DRiahd FXVWRPHU H[SHULHQFHVRERIPEEBIWHG SWQROLNH 60¢

FRQWLQXRXVO\ VHHNLQ Engage@édty DWLYH WUDGLWLRQDO 606 .H\ T®YDOWOUBNY PRELOF

ZD\V WR HQJDJH ZLWK FXVWRPHUYV LQFOXGH ), WR IXQFWLRQ ZK
5&6 HQDEOHV EXVLQHVVHV WR GHOLYHU OLPLW DFFHVVLELOLW

2QH RI WKH PRVW YLVRR@PDQWLFK SURP R WHighérD®@en & CoRversion XVHUV +RZHYHU D N¥t

DGYDQFHPHQWY LQ PHYNDIQQJZWWRKKLJIK TXDORa¢s L PI&EHPHVVDJIHV ERIDV&6 LV WKDW LW KD
QRORJ\ LV 5LFK &RPPXQLFDWYRGHRW DQG SURGXEWKHDURXHQ DQG HQWRIHBH®W06 O0XOWLP
YLFHV 5&6 DQ HQKDQ¥HGVH YSROOXWHR®06 ZKLFKUDWIIOVLPWWKBEGQ 606 DQGHVAWIIL®JI 6HUYLFH €
WR B6KRUW OHVVDJH G6WRYSOHLAOVH[W 5&6 PHNMIYMUGY WRPP DQ H HFMW/LYQR WEWBUQHW FRQ
WKDW WUDQVIRUPV FXVQRPHEHLQWWHLMDFWLYH | FD ORDWRHNWMLIR® QG WX WHRPHEUOO DWWHP:
WLRQV ZLWK ULFK PHG L®7 $L (W MUWDREEQWL YR @/® R Z L QR XFKXKWHADRERKH U V WKH PHVVDJH YLD WKH
DQG HQKDQFHG VHFXUIMWR H[SORUH SURGXFW FDWDORJV ZDWFK 006 WHFKQRORJ\
SURPRWLRQDO FRQWHQW %RIWD YGHIGW ZBHEUL:HG OHV
$V 5&6 JDLQV WUDFWLRQ/ LMHV?DLQB UHIDNKRXW O HEyingQJ SWKOHL IRR Q606 Th& EWute of RCS in Conver -

LQJO\ EHLQJ XVHG DWHLVDRZLHHRO X O ODFNV EUDQGLQJ shtD®DEmMeérte L HV
WRRO IRU FRQYHUVDWLRQDO FRPPHUFH 5&6 DOORZV EXVLQHVVHV WR VHQG
HQDEOLQJ EUDQGV WR Real TiMeél CosDneHSup - PHVVDJHV ZLWK ORJBY ERBIQGHFRDUULHUV D
HQKDQFH FXVWRPHU Hg@iB AHEhaHQW RUV DQG YHUL¢HG RHQGHR YLIGGHUWL FRQWL Q)
DQG SURYLGH VHDPOHVV VXSSRUW? WLHV FUHDWLQJ D5RRBUFADSMEOONLMGHY LW\
DOO ZLWKLQ D SKRQHYIVDQDWEXWLPHVYVBY DUH DIQBNSHURDHMW VLR QD O HH[SHFWHRWR JURZ VLIQL (¥
LQJ DSS LQJ $, SRZHUHG FKDWERWV DQG OLYH *RRJOH DQG $SSOH QRZ S
DJHQWV LQWR 5&6 FeRQQHWH/WDMALVRIQWH $B8 MIKH GHIDXOW PHVVD.
"KDW ,V 5&6" WR SURYLGH LQVWDQW EX¥éwWR®HY VXXVWRPRIQWRELOH GHYLFHV PRL

SRUW :LWK W\SLQJ LQGLEWDQWRUY IWHRPFPG DQ DPAHUNERBQL]LQJ LWV S|
56 LV DQ DGYDQFHGHAHLSWM QDQG VXJJHVWRHHEY WBIBMJIEXW SHULRQRW L RQKDA GLILWDO H(
SURWRFRO GHVLJQHGWRWQR/ MPSHJRXMWRPHU VHWRPIERKHSWKH FRQNRIRAHOQFH RI
XSRQ WUDGLWLRQDO 60BFE\IHBOOANHPBDOMW LQWHUDFOW LY HWKO ®VRBW. QWHUDFWLYLW)\ RI
LQJ IHDWXUHV VLPLODUXWR & KRXYWWRREBGBYV FDQ DVREDCH VSR VD O O Z)IRWK FEXW QBT XDRRNLQJI \
LQ PHVVDJLQJ DSSV OLNHEKDWYV $$HIJVRQDOL]HG UGFRBEHQARQDO GHEXYWRPEHYW LQWHUDFWLR

LOHVVDJH DQG VDIFRHE\R RNQG HYHQ FRPSOHWH WUDQVDF H HFWLYHQHVV DQG VHE
OHVVHQJHU WLRQV ZLWKLQ WKH FKChaflenges & Limitations of SLQJ H[SHULHQFHV 5&6

RCS D QH[W JHQHUDWLRQ PHV
8QOLNH 606 5&6 %XV B.Q kMWssageV Shopping & WLRQ WKDW EULGJHV WK
VDJLQJ DOORZV EXVLQH BaamdssWiBns¥cHods '"HVSLWH LWV DGYDQW WIHD/G L5 BRRB®RS 606 DQG
EUDQGHG YLVXDOO\ DSSHDOLQJ PHYV WLRQ IDFHV D IHZ FKDEOMBGH VFRRPK QVFDWLRQ
VDJHV WKDW LQFOXGH2IQRD BRIV WKHG ®PRYVW WUDQVIRUPDWLYH HFRV\WVWHP PDWXUHV DQ

FDURXVHOV LQWHUDFWLNSHIFEMW WRRO&6 DYA WV OaFrieO & VDeVMERDEEERL G LQFUHDVHV 5&6 %XVLQH)

HYHQ UHDO WLPH FKDW. WDSDEDQDLWQBWR HQG VRS SLQI&S[SIKQFWLRYDMHWWR EHFRPH D JDF
ULHQFH ZLWKLQ WKH PHGHBH@GVDRI PRELWKHFDRIUOGI UV

7KLV WHFKQRORJ\ LWXVWRPRUWHEDQ EURZVHDGGRGXHFYWFH PDQXIDFWXUHUV

GLUHFWO\ ZLWKLQ WKWHBGHILDNO®H PWRQDOL]HGHEDEOLQDGEXSSRUW  $SSURJ[L

VDJLQJ DSS RQ $SSOH LIWHP B QGRIRLIGHLU FDUW PDOG F\RPSORIWMRELOH SKRQH

GHYLFHV HOLPLQDWLGBXWHKHDVHWHXVRYIJ LQWHIVEWWG QSW\KH 8QLWHG 6WDWHV FDQ

XVHUV WR GRZQORDGPHWWLOG SDWVPWDOO ZLWKRMWFMEYWFEKEL®QIPHVVDJIHVY +RZ SSN

DSSOLFDWLRQV WR D VHSDUDWH ZHEVLWHHRHWSWKH UHFHQW_LQWHJUDWILRQ RI
56 LQWR $SSOHTV HERV\VWHP

+RZ ,V 5&6 8VHG" Why Are Businesses Adopting LV H[SHFWHG WR . FDQWO\

5&6" LQFUHDVH LWV UHD WHQWLDOO\
6RPH RI WKH SULPDU\ DSSOLFDWLRQV HQFRPSDVVLQJ QH Matt Marchbanks is
Rl 5&6 LQ FRQYHUVDWLR@®BOUARAMPHRUFIRG6 LV ODUBHOB 6GURRHROH XVI th¥MidCitdier and CEO
LQFOXGH E\' LWV DELOLW\ WR GHOQHEHU XKMWMXIWKH U of Ziplingo.
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— VOICES FROM THE CHANNEZ»

Proposed Rule Changes and an Executive Ordet
What It Means for Direct Selling Companies

By Peter C. Marinello, Guest Contributor

7KH )HGHUDO 7UDGH ZRPPUWXDR®\ 5XOH QRYDUMDIZRMKLQ WKH X0 WKQHXPRUM LW SURS
)7& UHFHQWO\ LVVXHBKWZROHLERWQHFWY DQG VOROH\IDBRNOO\ 7KLV @QBY (DROLRVNQJ QRQ
RI SURSRVHG UXOHPDRMUQ2SSIBBWXQLW\ 5X@BDLP &XO0H ZRXOG DUSHPFHIQWFBOMDMXVHV WR \
DQG DQ DGYDQFH QRWLFH RQ G WRSWOVEDA VK D QURKDEIQUQIINLQJ PLYSOBOWY QU RMD WRDULQJ

UXOHPDNLQJ $135 WKRWPRXG& O/H J LQJV FODLPYV SURY LBV QYH XAQVXKEPDWLRQ ZL
QL,FDQWO\ LPSDFW WKH GLUHFW VHOOLQJ VWDQWLDWHG UHFUXLRWPRWWHBMWHULDOV
LQGXVWU\ 7TKH %XVLQHVYV 2SSRUWONLMMNS5XOWURY ZLWKRXW D UHD

D UHJXODWLRQ WKDW UM RQLUEHVHY EFEOWVH VYV RU  ShemRead Mhedd) LW W H Q
7KH UHDVRQ , VD\ *FREXVEQHWVVVWRKSEWRUWXQLWAEHVWIRVBURWLED DQG PLVUHSUH
VKRUWO\ WKHUHDIWH UF RRQY XRNUYUXMWVKEDBHWDHQMA QQIRWUP DRSS R U WHNQELWWILH W KBV U XQF HU W
DV WKH WK SUHVLGHQW RRQ DVERIXS\Q WKHGRS S RHPBRRLAH QMQ FO X G WR WKH H[HFXWLYH RUC
BWDWHV 3UHVLGHQW LRDBER® HHQYWPSO ULVNV WR KHOS WKHP SURSRVHG )7& UXOHV G
VLIQHG DQ H[HFXWLYHWRUGHQIGUPHEWGHFLYLRYVZRNIRGWHEH UHTWIKWDAMG LWRLY PRUH LPS
LQJ DOO H[HFXWLYH GMBDOQWPHOWN BXQEA QHWDYB@WX QHV XE VW D Q WHLYCHW L W & DI\R UG HDHIFQN V H-
DJHQFLHV WR QRW SURSRVH RU LVVXH LQJV FODLPV IRU WKBRE&WHDXH WRQE[HUFLVF
DQ\ UXOH LQ DQ\ PDQQKY BQRORGHGJ DPHQGHFUIRYWEHDIW XSRQ UH T XWHIVRY WR) WAKKIHIL7ZL& RYH UV L
E\ VHQGLQJ D UXOH WR WWIR 2HIS BQWKWKH VFRSRURIFRKHX PoEKWY 7KH )WKEPH@BWRRQ RI HDUQLC
JHGHUDO 5HJLVWHU XIZHWIVO2B8SBHEXQWW\ 5XQAHHEGRWIKQF QXGIHE IRU BENEGIHVOHFW EDWKG LU VD
PHQW RU DJHQF\ KHDD BOBBRGAWH® QJH Rl FR@HLWPRDNLOHIMHFWLQEHWPD @GDWRELDO PHGLD
RU GHVLJQDWHG E\ VRSSRIMWHNVQGMONW VXF&LDFOBXXUGIWVVIRU DB®DBOLFDOWKBURQJV  7U
UHYLHZY DQG DSSURYHWRMKH Q@XDBAG LQYHVWPHMHQW RSBERPWXZKLOHDORQDEBXWRPJ LQ HDUC
QLWLHY UHTXLULQJ D PRWAKDVEHWDLOHG  UDHJTHK LHOMVAHQQWMLYW O WR S U
7KH H[HFXWLYH RUGHU DOVR GLUHFWYV WKURXJK D VXSSOHPHIQWAD OUBR OGIHPBHRNSWLYH S
DJHQFLHV WR FRQVLGKHVHGHRKDQQHY ZRX0GQJ BRPRFEWHIGLQJ PDLQWDLQ WUXVW LQ W
WKH H HFWLYH GDWH BHTBXEOHAMKGWVREQ VHOOHUV WR DYRLG
SHQGLQJ UXOHV IRU P®MNUWROD PQRZHSUHYV,DQW RIWLRQYS DAHP HQ WIDWB%U X O WRRRD®I 3URJUI
IRU HYDOXDWLRQ RI OPMDDQWDRBWNMBPRWRGY DORFRXGKQWKMAKH )78HOVOVYRHG 6BQI 5HIJXODYV
SROLF\ FRQFHUQV ZLVEZRXOIGH QSRWV \PLLEQ®DWH $X 85 R WEGRWXRK) D O RIRPG RFRIQW. D XH WR IRO
LW\ RI IXUWKHU GHOD\REIOQHBWYRQUV\ DV DSSRILMEKHVBURIMGHG (DUYUQDDIY7 & WXIOAHV D HFWL
WLRQDO EXVLQHVV RS SRIDWMX YHMNHLYJ LQSXWVRQ OOL®GLWQBRDWU\ DQ
"KLOH WKLV SURYLGHV D WHPSRUDU\ UXOHV WR DGGUHVV RXEHBIWWIGDHQHDDE® ZDUUI
UHSULHYH IURP QHZ RUK3H @PHRQUGPHOWY DONRIVSFRHRPN DQG UHODWHG SUDFWLFHV
XODWLRQV IRU FRPSD Q@HMQLQW DADR QLQJIV " IPGR WH HE 0 RID GG X VW U \
QDOV WKH SRVVLELOLWR RHQERPSONMWRYDULRXV ¢QDQFLDO
FKDQJHV GRZQ WKH UBDQGV JUMSQDFLQJ WHAKH PLIH FROQOHFHUV UHTXLULQJ
FRPSDQLHV PRUH WLPRUWR BWWHRNUGHW LQFRPH WR GLVFORVH HDUQLQJV GDWD

IRU FKDQJHV RU SURYLGH LQSXW LI DQG LQFOXGLQJ SDUWLFLSDQW H[SHQVHYV
ZKHQ WKH UXOHV DUHIRWDES\IRU $XOWLOH YDHIGPWENSHWRYQLGH FOHDU LQIRUPDWLRQ
OLF FRPPHQW FRPSDQLHV 0/0V ZRXERXWEW\SLFDO HDUQLQJV

H[HPSW IURP WKH VFRSH RI WKLV
,Q OLJKW RI WKHVH DFWXGRAE HRD XIHHP DW RN )78 KXKOWVR SFHARRVLGHUV LPSRVLQJ D ZDLW
FUXFLDO IRU GLUHFWSRNGBIGLOQJ QHZP IJIXOH W@&SH SHWQRR@GIVEHIRUH UHFUXLWV FDQ
QLHV WR VWD\ LQIRURBOLPFBUBHKOMFXVLQNIRH[FAYVIXHGURKLELWLQJ PLVUHSUHS SN

UHYLHZ WKHVH SURSRRGIG/WKOHV DQG VHQWDWLRQV DERXW_H[SHQVHY EHQ

SUHSDUH IRU SRWHQWLDO FKDQJHYV HILWV FRPSHQVDWLRO_DOG HDUQ
7KH SURSRVHG (DUQLQJV WRH®DLWHG FODL Got IR QL i Qe

FTC's Actions Explained 5XOH KLJKOLJKWYVY WKHQYXEMWDRPXVDWHG Voresii: & KBirect

RQ SURWHFWLQJ FRQUWKPHUGV IURPUN VXFF ‘F"Q 1R YR ulatory
7KH )7&fV SURSRVHGGHERBBEWLFHP SUDFWLFHWKLDQGS HREXKAW H Il L RaburlciQBBBNtional
WR H[SDQG WKH H[LVWQDJWHOQQSHVVHQF\ WQ\ HODWLYWLFV Programs.
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SPECIAL REPORT: DIRECT SELLING'’S DIGITAL DISRUPTION

The Future Looks Bright as Con dence
In Gig Work, Direct Selling Ticks Upwarc

Tech innovations and new consumer channels are lowering
barriers to entry

By Stephanie Ramirez G—G N\
ﬁEZFLUHEVL HvhDURK up  svrdl ﬁ@ﬁ@fg@d&@h%i‘éothat interest in entrepreneuriiil
Lo oown o wkhunav erre |o SRANS S Kigher than ever. Many of the desires
D\ WR HDUQ PROHL RYHU wkH |s QORI BEYR Align°CiGsely with what direct
‘LuHEw vhooHuv pun rswerlvvERIIEG IS UNgUelyxjpesitioned to offer.

DQG WKHUH DUH PDQ\ WKDW|DUH PDNLQJ KXJH
LQYHVWPHQWY WR PHHW FRQ V|XP+HLlis&BurdliQg; PresideatHpsos
FRQWLQXLQJ WR JURZ WKURXJK WUDGLWLRQDO PRGHOV : )5 >

37KH '6() UHSRUW LV D YDOXDEOH WRRO IRU
XQGHUVWDQGLQJ VRFLHWLHV WHH MWW HB QB QHXRIS®ID ‘RS S RURZXQ HW L HAVR GH U HIFMS K BOIO|HYJ W
DFFRUGLQJ WR /LVD *XGGLQJ SIFRWVGHWQWWH DWX VSR@ @\ RI %WBBDOBRRRIPGXVWU\ KDV \HW WR
37KH JRRG QHZV LV WKDW LQWHUHVW LQ HQWUHSUHQHXULDO KRZ WR VWDQG RXW LQ DQ LQFU
H RUWV LV KLJKHU WKDQ HYHU7KBQN RRXWXH SSHREWHH\G R Q W PHODNH W RFO-DIRG ZKWW JLJ ZRUN R
SHRSOH KDYH DOLJQ FORVHO\ BLYKK EKDAR GULGH W GV\W RO PRUH WERWWG BEREBEBDSMHRQWQHHG WR D¢
LV XQLTXHO\ SRVLWLRQHG WR RIHELUHFW VHOOLQJ DQG VARRQVKPWULWH[BHFWDWLRBYV SD!I
EHFDXVH WKH\JUH FRPLQJ LQ IHWKQRARMVEEG FRPZHQVDWLR
2YHUDOO FRQVXPHUV DUH VRRELQ@DQQYFWHRDX¥RQBNONRU D FRPSDQ\ WKDW{V JRLQJ
SRVLWLYH RSLQLRQV RI GLUHFWRVISOBGYQ G HZ MWAKKH IV KZH. WK D WH H$ LOLRW WR IWFRPISG QYD WIORQ SODQ\
RI IDYRUDEOH RSLQLRQV JURZWRDVE\ W KHA\U BX@WB DWW LFD O O \WEIPE L\W M MWING B GI& WUXDWHG E
SRLQWV VLQFH JRRG SURGXFW ~ FRQWHPSODWH WKLV QHZHU ZD\
DQG WKH LPPHGLDF\ ZH VHH LQ F
$FURVV DOO W\SHV RI HQWUHS$YHMRBMNU it R DHUS SFRAL\M K @ DW NHW L«RIZRUFMD\R| 30H[XV
UHVSRQGHQWY SULPDULO\ EHMRHYGZNVEAK KQGHDMRUNVLPHQWY WKDW FRXOGQIW
DOORZ WKHP WR HDUQ VXSSOBI®GHQWPAUH ZRMHK BXWMVH QTR QUWPDHQSLARPSWMKWHWLYH VK
GLUHFW VHOOLQJ VWDQGV RXW.VH BRI ZDOWHRUGBEWRNH ZRUNRRSBRUMWXQRXWW VUKBHNBOXDW F
.QDQFLDOO\ VWDEOH DFFRUGLIQU WRRQRIPLMHVXB®QG IUHHODEGFQ\QBRPBIOHD\RBKRWVZDQWY WR S
WKDW GLUHFW VHOOLQJ VWLOWHROHUW \WHSQETRKMN DQIGDERRN D\
3$ VHFRQG LQWHUHVWLQJ DUISQIVK.GRIQWALKRGH LYHWKEHQJ Q RQ WWHIPG/L WPLLRUNHOW EQU HAW R U \ W F
VWXG\ LV DERXW AH[LELOLW)\ RRSRDWRQWWEHIMJ \RX U WKH HQWLUH HQG WR HQG SLHFF
RZQ ERVV  ~ *XGGLQJ DGGV 3 LUHFW VHOOLQJ
SURYLGHY WKDW LQ D ZD\ WKDW U HZRX /® VBV RIH@ORI\ XVHG WKLEHPWREVREHL\QJIJPFRRUK QVUDQVS
WKH RWKHU HQWUHSUHQHXULWRZ®B SWRRQZNUBARRRELRIDMNU D VLEH KKREZOPMVRDD QR XQLTXH DGY
GL FXOW\ SURYLGLQJ 7KHUH W WDDOBARN PRQ B OL BOVHHUHHY WD W K VAHROZHD ¥ D MK H AERQIWR RMHV 37KH L
DPRQJ \RXQJ SHRSOH *HQ = RBWLURQPSODHDLIO@EOH WR FRQRXWHIW KL VKBGR ZAHIODQ® JFRQ ¢, C
HQWUHSUHQHXULDO SXUVXLWWRPSDQLHV QHHG WR GL HUHQWLDMFWWKBPYEDFEY R BG %\ GRI
VKRZ ZK\ WKH\ UHPDLQ D WULBRVR®ERQUW KHPK/RICFHHY DV D EH\
ILQHW\ HLJKW SHUFHQW RI WHKRU*HPQR W LY BDWSR3 GUHDW LY H L R G WLLGCDAOLWY O RIRNRW K HB U LJ ZR

LQ WKH VWXG\ ZHUH PRUH O L NHRORHWK KQJXY H [WQUADHUHV W L
Q @ [ Q CONTINUED ON PAGE 14
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SPECIAL REPORT: DIRECT SELLING’S DIGITAL DISRUPTION

6 )
oaer Comeumer Tronds for 2098 Our Brand_Paaners need to be saying things at
,Q DGGLWLRQ WR WKH ZRUN FRPm%\ﬁ%mi%tgn%mthe Same places because that
Wukoey UnsrUw  BoG wkiv |\ e BEHEP WIS coordinated correctly, can
PRALYHUVDUL then speak to all of our other mediums out therg
HDFK FRPSULVLQ) D VHW RI %sﬁéﬁ‘@%ﬁﬁéﬁs@@ﬁ and social media.
TXHVWLRQV 7KH WRS WKUHH |JPRVW RSWLPLVWLF

G
FORVHO\ DOLJQHG YDOXHV wWHDW Dt PRy oQNQd; WRLFH S3UHVLGHQW RI ODUNHWAQJ
XQLWH KXPDQV DURXQG WKH ZRUOG ZHUH 3LQIRUPHG 9_9

FRQVXPHULVP =~ B3KHDOWK LPSURYHPHQW DQG
SKHDOWK VHOI UHOLDQFH ~
RU VSHHG XS WKH QHHG RU VEKHIBERQLWAUWRJIDIWWUWDKMSESLQJ
3:KDW ZHTYH VHHQ RQ WKH JORED - XWWRPGEW W R EDRVLNUH W KKK VWWXRIFHUHG ERD QGHR/RIUH TXLFNC
WKDW WKLV LGHD RI LQGHSHQ VHQNH AWVVRKBDWKEZBIJFWRDSWRYLGH VR WKDW WKH\ FDQ
LV EHFRPLQJ PRUH DQG PRUH BHWWHWH G WH WU RLWH UDN’PK/HLU W D HHRRVU\G IR WWRL U+ R ZMHIH Q B K Y X
RI KRZ SHRSOH DUH IHHOLQJVR*XXGILQGRWVHWUKDYH WR EH DXXOVEPRHAWEXOWLQHOY® LQ RUGFH
3:KHQ \RX IHHO OLNH \RXYUH BDQMUWRI DQ RXW RI $PEDVVDGRUV 7KH FRPSDQ\ LV I
FRQWURO ZRUOG WKH RQH WKLQJ WKDW \RX FDQ SHUKDSV WR ORZHU WKH EDUULHU WR HQ'
FRQWURO LV WKH HOHPHQWYV WHKDM DRAXKBDGSSRQLQWWIQODFWLRQXDY®\FEQYHQKDREGLQJ LWV
\RXU RZQ OLIH -~ KHQ \RX VWDUW IRFXVLQJ RQ WHRYIHQW ZRVV3 PHMURRILQJ WR DW
VWDUW XQGHUVWDQGLQJ ZKHWXSEBXW BPHDQWDSRLQWRPHEUH
&RQVXPHUV FUDYH DXWKHQWRR GPHY VDXHYO MURPHUVWDQG WKURXJK WKH FRQVXPHUTV
WUXVWHG VRXUFHYV DFFRUGH®ORHY WRZ WKEXWHBRUWEXLOGHW ED @ O/BRIHQYXIS/Y WIKH] LQ PDMRI
+RZHYHU WKHUHYV JURZLQJ XOQOFRHHWWDOLQW\ DERXW LQFOXGLQJ EDFNHQG LPSURYHPH(
KRZ DQG ZK\ FRQVXPHUV FKRRVH WR WUXVW FHUWDLQ GDWD PRUH DFFHVVLEOH DQG FF
RUJDQL]DWLRQV RYHU RWKHUV<RXXMHI UHSRQW LLMQEXKEDWRWO\ OIGEBWIMLIOLSU\ZHEVLWH
WKDW RI FRQVXPHUV DUH SUHE® BHESOWRBLSD\ PRBIWHQW VHOOLQJ WHFKQLTXHYV ,W KDV
IRUD EHWWHU FXVWRPHU H[SHUQAWRARHFHQWO\ ODXQFKHG :\®6 DRWHM DI QHZXSBOQ@J WKH DEL
QDWXUDO SHUIXPH OLQH WKDWKHVHWXKRXQ@PUHLYQQIKRZ WKH\ -
Lowering Barriers to Entry HVVHQWLDO RLOV 7KLV OLQHLMWKVWNFEOQYRDRVHSHDRWKWHYV D |
EXVLQHVV HQWLW\ R HULQJ D PRVIHQWVD EXW DRBGINC VIKRQH[SODI
0ODQ\ GLUHFW VHOOHUV DUH DOUMBKS SDDEUH SRHIUWHKGFH ZKLOH VWLOO EHQH:;WLQJ
FRQVXPHU WUHQGY FRQ/,(UPHGIUERPVR\PHH REDIVIRW] FRPSDQ\TVQ OBHGOEW IR LWRVWHFKQRORJL
¢QGLQJV DQG WKH FRPPRQ WRRBHDMPRQD WROHPGDWLRQ 6DORAHD UHK YWH\D OV WDW G3@HR[ XV K
LV KRZ WR PDNH HQJDJLQJ ZLWKX@KMHH EX\DIGWWVEXLOGHWFRESWQ WIKWLRKYVIMVORDRHWR DSSHD
FRQYHQLHQW DQG WUDQVSDUHQWHMW SRNVN LEIOWHDP OHVV ORRNLQJ IRU D OLWWOH H[WUD
WKRVH VHHNLQJ WR EXLOG D OD!
3, \RX ORRN DW WKH ODQGVFHEHRH VLD HPW PNHHQOZDQVI RI FKHFNLQJ RXW ZLWKRXW
REYLRXVO\ LWYV FKDQJHG TXUWH Q@HHEGWWBRQEBLJDP XS PDNREU EWPSHBDYVBWLRY SODQ XQC
JUDWHIXO WR LW EHFDXVH RIF)XV®RFPWHVP BMRN HWL QILWKRXWLQ@ RHUWNGGRD @& UG/OLY DOUHDG\
5H\Q 6R H VHQLRU YLFH SUHVIGRIRMV\RI BRUNNWIWMJIZ7KLV VKIH RS RHOBK/RWIRU B W\NQ WHRMA VW H G
DW <RXQJ /LYLQJ (VVHQWLDO 20 EVYRVICHWHU XS IOQBWHKLOH NHHILQJ WKMHREXWWLQHRYHU VD\V
PDUNHWLQJ KDV RSHQHG XSVWWUWKKH WA D@ AVPRADEBHW -~ ORW LQ RXU PDUNHWLQJ DQG RX
IRU DQ\RQH DQG HYHU\RQH WR VHOO DW WKH PRVW PDNLQJ D OLWWOH ELW H[WUD H
FRQYHQLHQW OHYHO ,W GRHVQNWGEHRYHBM BEDFVWWRR DWW UD FWQ FKXMWRPNWWUHDRPQRHUQ/FRPH P>
DzZD\ LW MXVW PHDQV ZH KDYNVKMHRPDGQ®\W RQURFEKOQIXNWHUV WQE® NWKEHRKWSERYOGHQJ WKLV PD
DFFRUGLQJO\ WR PHHW WKH FR@EBRRMUXQHWGNY WR EXLOG OLNHPRD M/ORWKRI RIWKHE® FRPSDQL
DOVR IRFXVHV RQ VLPSOLI\LQJ WKH H[SHULHQFH IRU
6RPH RI WKH TXHVWLRQV 6R HRQWXRHAXWLYH PRHYDBDJ FRPSOBDODHM{ WMV PIW OZWMSSIPJI XS D PXOV
DVNHG LWVHOI KHDGLQJ LQWRG PHREHHW WKDIN FDQ FRQIXVHKSRWHEHMI\WDY WKFKIQRORI\ PDNLQJ
FRQYHQLHQW FDQ ZH PDNH LW IRU VRPHRQH ZKR LOQWXLWLYH IRU FXVWRPHUV WR
ZDQWV WR VWDUW D EXVLQHVM RUHMRVWRIVNMOBHG R IGR FRPBRIQQ GIHANQ RV WEFHFWHG 7KURXJ
ZH PDNH LW PRUH AH[LEOH" +RWKIR @HHGD NRHUDZDYWHU VKLSSUKH FRRPDQDKDWEHNRHUROOLQJ
VRPH RI RXU EXVLQHVYV UXOHV $HD PRI W WEKHYEHPDRRGWHO W 2ZWL P NWQRD ¥ WBHGBWLQJ LWV HJ
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37KH JRDO LV WR FUHDWH DFRERPRQHWY VIDKCRBS LQH Y HU D JL G YMKID X ARG ISRAMWH QWKICDO RIQH P
H[SHULHQFH WKDW PHHWV WKWRIF[LDHOF WHGWIRIYVLYANWHEFH RQLGBRVWRANUW KHKBGKRSKDVLV R
PDMRU H FRPPHUFH SODWIRUPV OLNH $PD]JRQ PRGHUQ PHVVDJLQJ LQ UHFUXLW
HQVXULQJ FRQYHQLHQFH DQG H%W\LNQADNLOHY YHUWROQRIQH YRLFH GLVWULEXWRUV FDQ
ZKR LQWHUDFWYV ZLWK 30H[XV FUWRZWH VID\VQRZEDOO H HFW 6WRBW (BHQ KPW VHERWK-FHG WKL
LOQGLYLGXDO %UDQG 3DUWOQHUWHHH QKR MR TDPSHWIQ ZDLY
Cohesive Brand Messaging and FRPSDQ\  KH VD\V WR DWWUDFW QHZ GLVWULEXWR
Leveraging Social Media QRZ LWV KRZ ZH VD\ LW =~ $JIXLC
7KH '6() VWXG\ FRUUHODWHY ZLWK WKH DSSURDFK
5HAHFWLQJ RQ VKLIWV FRPLORX@®XWLYRIQJ LV WDNLQJ *XGBHRIOWKDUMHV MIONEDWHG ZLV
<RXQJ /LYLQJYYVY 6R H VKDUHV KRREXW WKDCAOUWRIRWRB® G\HRSOH WHKHHWDSIRINHLY RD@ D LBGQWKWR FLD O |
PDQ\ GLUHFW VHOOHUV SURYD®&H RISWHOQUWERXWRUBIZQWKZLWK DGV UHHWQNHG OMRJ WU HPLIDLQ DXW

EDVLF PDUNHWLQJ DVVHWV2HWRFQWODRHGB LD IROGHU RI WR SHRSOHYV VSHFL¢F LQWHUF
PDWHULDOV?2DQG OHDYH WKHP WR ¢(JXUH RXW KRZ WR DQG RXU EXVLQHVV RSSRUWXQL
XVH WKHP 837KLV UHVSRQVH LV KLJKHU WRMQUHAN HYESHFWREB8SDQ\ UHPDL

*XGGLQJ VD\V 7KLV LV JUHDWRKQUHWKRMB HUIODWL RIQUH ZKLOH

+H EHOLHYHV WKLV DSSURDFNHQIHGY WRURKDQJIJWKRVH FKDLYWYHMRY ~)DFHERRN LV

,QVWHDG RI VLPSO\ GLVWULEXWKDW DSHRISOH ERPISDOQAMG WKH PRVW EXW ZH VDZ

VKRXOG IRFXV RQ SURYLGLQJ PQVOW WXFM XUHG VEBLWHPW VHO®HH P DUDF X@ 1 QUHPKEGIEERN OLV

WKDW DOORZV %UDQG 3DUWQHIRW WIRK ARU NEXY XXHWARQVR WKBWHFRXOGFEWM D @®GVVWG\LQJ WL
RSSRUWXQLW\ :H IRXQG D JUSIDM) FLISD® VRIWKHIARWSDQ\ LV S

32XU %UDQG 3DUWQHUV QHHG WROEKH VU \ KQY MQIL Q OV [DRF R X Q WD @RMVEKHUIN IXMZFRVWXKBP\HDU2RQF

WKH VDPH WLPH LQ WKH VDPHXYQQRBHW BRBDXPW XD RDEXVLQHSD VX ZEROHVEXLOGLQJ WRZDUG

DWWUDFWLRQ ZKHQ LWYV FRRUGLQDWHG FRUUHFWO\ FDQ WR $JXLODU

WKHQ VSHDN WR DOO RI RXU RWHHWLPH G LKKIPOVHR W DNKEUH7UXH WR &RUH

VXFK DV ZHEVLWHY DQG VRFLD@UBSHGLD ~ 6R H VD\V 32XU ¢HOG DQG WKH FRQWULEX

PRGHO PDNHV WR RXU VRFLHW)

%\ RUJDQL]LQJ %UDQG 3DUWQHWYVE@.WHARRWHVHDIO XTILWYROYHW RPHOIKERBSWR LKRQRUHD QG NHH

6R H EHOLHYHV FRPSDQLHV FDIRBXMYG PR FEDODXFLQJ WUDG VI LR Q3 ZR IV K \L QURRY DMKLER W LPH W

LPSURYH EUDQG PHVVDJLQJ DQG LQFUHDVH DIUDLG WR WU\ VRPHWKLQJ QHZ

HQJDJHPHQW $FFRUGLQJ WR .LUVWHQ $JXLI@BXV R[HEXW SYH RYLMH2RXU GLV
SUHVLGHQW Rl JOREDO PDUNBWIRZH DWGN B HNKHEADWR NHHS HY

32QH RI WKH NH\ EHQH:;WV RDWKG&NQBESISQRIDFKQWHUQDWLRQBD ZDNKHVRFRPISDQWHYROXWLRQ

WKH SRZHU RI VRFLDO PHGLOLWD OBRPRMWKWMG ZKLEK VXSSRUDDLQW WR VHSHDGE QWFRPH RSSR

IDYRU FRPPXQLW\ LQWHUDFWGRQWUGRXW RAKD ZHKYOH DGDSWWRJZRWNLEGEXVWU\ WUHQGYV

36RFLDO PHGLD KDV EHFRPH [DGG& FFLRIDVXW H®R WH 8 HIFQVDW LR QV

DGYHUWLVLQJ DQG ZKHQ %UDQG 3DUWQHUV VXSSRUW SSN

HDFK RWKHU E\ FRPPHQWLQ®RXNQGQGIXQMULQYN VHHWKLQJ ZLWK SRWHQWLDO DQG

ZLWK HDFK RWKHUTV SRVWYV RXUHQRDRRHV LYQWHEHQGWQW GLVWULEXWRUV DQG

PDNLQJ WKHLU FRQWHQW PRUFNROSRMOWWRVED FQRWH S HEW L Q[ HVK HQHUJ\ DQG

E\ SRWHQWLDO FXVWRPHUV ~ QHZ LGHDV2LWfV FRQWDJLRXV,| ODU VD\V 37KLV
HQWKXVLDVP IXHOV WKH FR V FRQWLQXHG

7KLV FRRUGLQDWHG DSSURDFKL@QRW VRQRH QW WLH)Q IWMEHQWVR G X I HdteKHahR Ramidey is BsQxfal Selling
EUDQG SUHVHQFH EXW DOVR GXVY&MVFVRRIFHS RUNMFXANQLIWHLHY -~ News Contributor.

4
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OPTICS: FIND YOUR SALES SWEET SPOT
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just not that
Into you

Why you should
care, and what you
can do about it
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GETTING REAL

Getting Real with Dave Grimaldi

Dave Grimaldi is an experienced government relations
executive who has worked alongside trailblazing

government leaders, corporate and industry visionaries, and
entrepreneurial game-changers. Grimaldi has established,
branded, and championed the presence of new industries in
front of lawmakers and led issue and crisis campaigns for

both entrenched and disruptive companies and associations.
He has seen the inner workings of Congress and the regulatory
process from senior leadership roles and gained strategic
insight and awareness on how to navigate

Washington, D.C. as an effective and ’\

successful advocate. Grimaldi attended
Loyola Marymount University and The m
Catholic University of America, Columbus

DIRECT SELLING
School of Law. ASSOCIATION

Dave Grimaldi

Navigating Regulatory Landscapes and Amplifying Success Stories:
DSA's New CEO on Advocacy and Industry Growth

SSN:You have had an extensive career DQ )&& FRPPLVVLRQHU 7KHVHHE{SHUdKRQEEMZKHIEIry has long
spanning government, regulatory agencies,LQYDOXDEOH WRZDUG XQGH U Ya¥da @épLit@tovdhblléhbels: ¥R your
and major corporate advocacy roles. WhatWLYH DQG UHJXODWRU\ OD QG DEH kQuhede dBL GKiR&ustry
led you to take on this new role as CEO of POO RI WKH SLHFHV ¢ W WRJHWIHHYow, and what steps can be taken

the Direct Selling Association? $|WHU P\ VHFRQG FKLOG ZD\;OMe Qul@jlgpwcgpkqjiﬁ

Dave Grimaldi.  :DVKLQJWRQ ' & K PHQW WR RSHV?/UVI\{IKDFILLDD\J/KUL%) JQWWR BSR%ZB\,Q,DFH WKLY E!
KRPH PA HQWLUH OLIH . ZHQW 'W)WKH DVVRERB &R RWVZW B JKH IRKPR QHO
JHOHV ZKHUH, ZDV DQ $&1 UH LUQk WKH ‘DVKLQWWR®QI R FDQW | R GR LV WR OL"
HQDEOHG PH WR D RUG D FDU "\S $§§$§DQLHV BN U@HBQQN‘U YLVLRODULH\
WR UHDOLJH 2DV D QHFHVVLWI, Sl on DQG 7ZAKRWRUH VRGP EF@LHYHUV LQ \

$IWHU FROOHJH DQG ODZ VFIERFW)KH %Q@EM%KDLQ $VVRFLB WL RQW ¥HEODLERY wr
RQ &DSLWRO +LOO ZRUNLQJIMNBE VWMJURE PWIPIRGIXO RI F
PHPEHU IRU D FRQJUHVVPDQ ZKRHPEHWHYYG R HU WKH FROO %lg'y %F,é: BHWHVHKU\AVTUV%
WKH &RPPHUFH &RPPLWWHH WX KkRGRKWH\RYDV VLQFH U \@ l%g '%QG WK H
SHSUHVHQWDWLYHV ZKLFK KbBVAREP Y EtLRWRREDO DQG G OW WR XQC
RYHU WHOHFRPPXQLFDWLRQWWEHBERHOPHEQDN DY E\HV RI, i\l DGW‘HV QRW
HQHUJ\ 7KLV LV ZKHUH , JRV\UMXQ@\W\/RLH\[SRVXUH
WR WKH )HGHUDO 7UDGH &RPP L KDYH SHRSOH
HUDO &RPPXQLFDWLRQV &RP FRYLQY WKU@ﬁi&ngfégwﬁ FEW VHOOHU
ZKLFK IDOO XQGHU WKH &RPR H(S?H}E‘EOHP V@RN%QJ'—W \%; WiNQRZ L1 W
MXULVGLFWLRO H L \"OLVWHQ VANA HU L o
<RX PXVW EH DEOH W R VSHDNFV%%{% FI\W Y RS #Lﬁc&%DHVKHZD
JURP WKHUH , PRYHG WR WKH RLGH @Y ¥RY\LEP DXGLHQFHYV Z !
S2O\EXUQ ZKR ZDV WKH 0DMR UNRA\ FROSER MKH HFWLYH DGYR®D A PH(5P@EX|$/LWBWDO SUHVH(C
+RXVH IROORZHG E\ P\ WLPH OW REHH | Z-WEKHRX WM K R V H DELWEWLWT
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Dave Grimaldi speaks at the 2025 Direct Selling
Channel Summit in February in Salt Lake City.

. ZDQW WR PDNH VXUH WKDW W Vﬁ(ﬁ.’fj rI@i tr)EréT\l}t?_leA)weaﬂw%gters and meets with companyr&ageluring the Direct Selling
WKRXJKW OHDGHUVKLS zHTUH stUBEXPI™8YY buH NoRZQ
VHHQ OLVWHQHG WR GLJHVWHG DQG H[SRVHG , ZDQW

WR FUHDWH ORQJ WHUP VXVWD LOPFESG HARQRIFP\ FRPFRDQ L QW HUHR/OMLFQH W DRHH AKDISHG DQG LP S
I[URP DQ LQGXVWU\ ZKHUH ZH GLGHSU B BIPVHQ WVWHDW PRG LQ W K H RIQHFQVIXWHLEUBDXLFXW DQG PDLQ
ZHDWKHUHG DQ HQRUPRXV PDUNMMDWW VIOV V APRW VWD N GRZQ WI[BHUIBVQRH \DEAD WKIHH P&& , VDZ
EULQJ HYHU\WKLQJ WKDW ,fYH OH IPXQMG BHRDY BIUMHURRBW ' & V@DQDK EDFVNHEQBWDWXWH QDYLJ

. HQMR\ OHDUQLQJ DERXW SHREGHWVIOHSOEL IRYERA W \FOH  WKH UHJXODWRUN SURFHVV W L

VWDQGLQJ RI WKH )7& D GL HUH
WKHLU VXFFHVVHV DQG KHDULQH DR R KPSy ZRUYNWKH 'HP \
DQG GHWHUPLQDWLRQ | WKLQ Y KD W KB \LY LK P IOW K Bt Uy iy 33 oo ek i R MR o r oty

FKDQQHO DQG DQ\RQH LQ WKH Gk @i/ Vig Q@ LRRPEXWVILPHY WK D HG
QHVV LV EXLOW RQ2JULW GHWHREGRPWHELH \P i U Wdry WFFII{HR#IFD%{FVU??&/(%%%@FRQ
GR PRUH DQG HDUQ PRUH $QGWBHIRLIGM Y PHEYBRILVODWLRQKDYH WR NHHS WKH VXFFHVV
DOLW\ DQG SHUIRUPDQFH DOHFGRWHY DQG HFRQRPLF SRZ
5 RS Ehr A £SO EARKL e ol B Uy oo
SShRegulation and policy play 2 Si9- gy VHH SDVW WKH WDONLQJ &R @ LR & DELYEWEDY L HY
L cant rore In Firec Seling. Bven Yol XvLQJ FULSWR 7KURXJIK HGXF DS HRY xUW K E%BS WR XWLOLIH |
experience with regulatoryagencu?sand LQJ DQG YDOLGDWLQJ WKH FRRZWBAW EVKER D WKRNAU DG YR E
Congress, how do you plan to nawgatethlq:RPpHQWV ZH ZHUH DEOH WR BKRQBH RILRRROW DR G, X QG HU VA
landscape for the industry? JLYH FODULW\ ZKLOH SUHVHUYLQ4RPWLBRBOQVEEKEEWLYH HC
DG: 7KH PDMRU WKLQJ , ZDQW WRRERSRRURRQY HE!Y LGHDOV  F\PDNHUV UDWKHU WKDQ UHDFW

NHHS UHJXODWRU\ WKUHDWYV DADYIPRRA.KIRWHUPEPHQW DQG UHIJXODWRU\ DIJHQ
UHDG\ FRQVLGHU WKH VPDOO HQyLQKYVRI WKk PRHY GHHS XQGHUVWD QG L QONRNUEIRGEN PAGE 20
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GETTING REAL CONTINUED FROM PAGE 19

, EHOLHYH D GLJLWDO SUHVHQPFH EQ L ILL®MQ BODFW KE/ VNLO O W RIQ G FDEW®RLWWLAHVH VWRPHRAH LV W
ZKHUH &RQJUHVV DQG VWD HUS WDHMERXVZHSH DIVHBKEB WR WK D\O ¢ RIH RRDGV B KAIOMKLMD QY G L H
WDLQ SROLWLFDO WUDGH SUHWWD\QGLEWRHIGW, INRRZVR®PH RI WKH WKLQJV , KDYH

FDQ DPSOLI\ '6% DQG LWV PHPBHUIMI VYR WIFFRDSWVELVKHG LW 1H/ ZDOWRMHHA WIRPERQWLQXH VKE
HQWUHSUHQHXUV WKURXJK ; DQBURWHK K H DARKHD A G BDQH Q R U PRIXHV P BUNHWHOWMDQFH RI DQ HF
QHOV ,WYTV D FDUHIXO EDODQRH WKQ)¥ ;, DR GR @M WR EULQYWHYRQGVR MFW Mk@W RI WKH HFR
ZH FDQ EH D SDUW RI WKH FRQYBHIUDWHRBQVRQE KIWDLNQ@PEX VW UO NP PUHOWH, IREL WIPRYH WR M
LPSRUWDQW UROH LQ DGGLQJ VROWH MO BMKH.WERQRPLF JDWH DW 1DWLRQDO $LUSRUW Kk
VWRULHV DQG VHSDUDWLQJ IDFW IURP (FWLRQ GLUHFW VHOOHUV DV WKH\ FRPH

_ _ _ _ | henthe DPURXQG WKH +RXVH DQG GR WKL
SSN:Given your background in blockchainSSN:How do you plan to strengthen the
and crypto advocacy, do you see any par- DSA's advocacy efforts and relationships WV HVVHQWLDO EHFDXVH DV , VL
allels between those industries and direct With lawmakers? FRXOG VHH WKLV VZLQJ EDFN DQG

selling? How can lessons from your previ- . WLRQ '"HPRFUDWV2DJDLQ JUHDW S
g YOUTPIEVDG: /LNH , VDLG EHIRUH RQH WKH@J WAKDW WRY DIHKW SODFH2FR;

ous work inform your approach here? PH PRYLQJ WKURXJK :DVKLQJIWRIQUKY PP INELIMMYKDW KDYH XOLC

DG: 7KHUH DUH YHU\ FORVH D(}S"LE*O%%'E%Q/HEHW&YHH#Q ¢QG FROQMHRWRDbW QRHRLWWHR R%wVLGH z
GLUHFW VHOOLQJ DQG zKkDw JLWWHZP PWMFR \EWR AHviidD |31V VS Wi v wWil@ow HHiSO WR®eH G Do
DOG FU\SWR ,Q FU\SWR LW ZRSVLIZERPHRGF LY ¢UHG XS D Qg KiRNQK DR BIX\OVWRQAWKH FKDQQH
WKH RZQHUVKLS HFRQRP\2\RXPNZHSREQW 'RX FDQ QHYHU GoRRWRWW WDISKHYH LV D

OLWWOH SLHFH RI WKH LQWHU?HV\/R%M”{WW £FLQJI LW DQG \RX VKRXOG WDNH WE&HS |\
D WRNHQ HWF WEPH WR OLVWH QG , WKLQN WKDW WKDW{V JRLQJ WR EH

SUHYDOHQW LQ WKH FKDQQHO DV , WDON WR PRUH DQG
6LPLODUO\ LQ GLUHFW VHOOLPRUWSHRESQH QHVV LV Daveermalt_jlwasmterwewedbyDaV|dBlandonbehalf
ZKDW \RX PDNH LW <RX UXQ RQ \RXU RZQ VWHDP of Social Selling News
<RXU SRZHU RI SHUVRQDOLW\ \R%U EHA! PG HRMUVLYH DG DWH. vigRig&\il{i#%gH'uﬂiewsa
SHUIRUPDQFH DUH ZKDW GHWHR®@E FRVERY RWHFHYRQJIJHOLVW Fgés%?f?ime‘jé " e%o.a jé‘u hannel,

fihgUrdn! BHshall el ekpbitdd and

, WKLQN WKDW LV WUXO\ SHUIKREWe WRQEBFKXHEW HWid- ELOL
WLDOO\ $PHULFDQ VLGHV RI"'WKH DLVOH /LNH , Vv ﬁg@ﬁ%@ﬁbch&nﬁéﬂOLHYH
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e RAN KS

LAW FIRMS

RANKED BY NUMBER OF DIRECT SELLING CLIENTS

Each month, The Ranksspotlights companies, people or trends that are important to the direct selling channel. This month, The Rankslists law
rms, ranked by the number of active direct selling clients. Companies that did not provide this information are listed in alphabetical order. The
Ranks will vary monthly in type of information and in number of items included. Ran ks client data is not audited and relies on the good faith

responses of the participants.

NUMBER 3
COMFS‘Q'ZTTS‘,\'}AE & OF DS KEY CONTACT INFORMATION LAW FOCUS REPRESENTATIVE WEBSITE
CLIENTS CLIENTS
Start-Up Consulting,
Distributor
Reese Richards Steve Richards CROem ?Jlllaat:)?e,
1 75 801-981-8281 guratory Did not provide mimlaw.com
— South Jordan, UT srichards@rprlaw.net Compliance,
priaw. Trademark, Food,
Drug & Cosmetic,
Corporate
Direct Sales,
. Lewis Retik Product Regulatory,
2 Cpg .WLG 59 613-783-8849 Advertising/ Did not provide gowlingwlg.com
Ottawa, Ontario, Canada . . . .
— lewis.retik@gowlingwlg.com Marketing, IP,
Corporate, Tax
MLM Litigation,
Regulatory
Brent Kugler .
3 Scheef & Stone, LLP 36 214-706-4211 AdV|Ce,.Comp Did not provide solidcounsel.com
Dallas, TX . Plan Guidance,
e brent.kugler@solidcounsel.com . .
Field Compliance,
Corporate Matters
John Sanders &
. Katrina Eash Litigation,
4 Sl e e Sl 35 214-453-6462 Compliance, Ui, Arbonne_, winston.com
Dallas, TX . . Beachbody (BODi)
— jsanders@winston.com Regulatory Defense
keash@winston.com
. Litigation, Field
Buchalter Larry Steinberg ! .
5 losAwdemca
E— Salt Lake City, UT LSteinberg@buchalter.com gulatory »1sag y-sp y
Compliance
Corporate, Supply
6 Rl AEEE 23 . eSS (el Chain, Direct Did not provide foley.com
Dallas, TX jfergason@foley.com ; -
— Selling, Franchising
) s kelleydrye.com/
. John Villafranco Litigation, S
* Kelley Drye & Warren LLP Did not 202-342-8423 Advertising Law, Did not provide advertising-and-
Washington, D.C. provide - : privacy-law-resource-
jvillafranco@kelleydrye.com Consumer Protection center
. . Rob Kreklewetz International, Tax
* ] ol r'10t 416-540-6204 Law, Management Did not provide taxandtradelaw.com
Toronto, Canada provide -
rgk@taxandtradelaw.com Consulting
. Kevin Thompson Corporate Law,
* Thompson Burton PLLC Did not 615-465-6001 Start-up Consulting, Did not provide thompsonburton.com
Nashville, TN provide . N
kevin@thompsonburton.com Litigation
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— PEOPLE ON THE MOVE »

People on the Move

STEPHAN GRATZIANI, HERBALIFE

DR. KATHRYN ARMSTRONG, USANA
Herbalife Ltd. KDV Q Stephén

USANA Health Sciences Inc. KDV QDPHG
Gratziani DV &(2 LQ D VXFFHVVLRQ SODQ Kathryn Armstrong 3K ' DV FKLHI V

*UDW]LDQL VSHQW RYHU \HDUV DV D WRS JORER® R FHU ORVW UHFHQWO\ 8
+HUEDOLIH GLVWULEXWRU EHIRUH EHLQJ DSSRLIQFPHHSUHVLGHQW RI UHVHDUFK
FKLHI VWUDWHJ\ R FHU LQ DQG SUHVLGHQWUPVWURQJ KDV RYHU \HDUV
LQ 6LQFH MRLQLQJ WKH FRUSRUDWH R FH LQFOXGLQJ DV FR RZQHU RI D S
*UDW]LDQL KDV OHG NH\ LQLWLDWLYHV WR PREHQ@WLFRRQVXOWLQJ ¢UP DQG HJ|
WKH EXVLQHVYV DQG UHGH¢{QH GLUHFW VHOOL®@dway %LVVHOO +RPHFDUH DQC

ROB LEVY, HERBALIFE TRAVIS MILLER, BEFRA GROUP
Herbalife Ltd. KDV SURRBNWG

7KBeFraGroup KDV DSSR&a@WHG
WR SUHVLGHQW RI ZRUOGZLGH PDUNHWYV

THY \M{IBY DV KHBeGerware US. O0LOOHU
KHOG VHYHUDO VHQLRU OHDGHUVKLS UROHYV RE/L'J“EJQ}@R/VH[WHQVLYH H[HFXWLYH
\HDU FDUHHU DW +HUEDOLIH

LQFOXGLQJ OHRGBYRIGHYHORSPHQW LQFOXGLC
HYHU\ UHJLRQ DW VRPH SRLQW +H LV FXUUHQW(?bLUHFW \Ahar©Glghal Z LDAKG
UHVSRQVLEOH IRU EXVLQHVV VWUDWHI\ VDORYnP@fg +H VSHFLDOL]HV LQ *
PDUNHWLQJ $00 UHJLRQDO PDQDJLQJ GLUHFV}Z’)@L@VH[SDQGLQJ QHZ PDUNHWYV |
ZLOO UHSRUW WR /HY\ RSHUDWLRQDO H FLHQFLHV

DR. LUCY GILDEA, MARY KAY TODD THOMPSON, LIFEVANTAGE

Mary Kay Inc. KDV S U RBURNMEGHIGa Todd Thompson KDV MREfe\@mage

3K' WR FKLHI EUDQG DQG VFLHQWL¢F R FHU Corp. DV FKLHI LQIRUPDWLRQ DQ
‘U *LOGHD MRLQHG O0DU\ .D\ LQ WR LP R FHU 7KRPSVRQ EULQJV RYHU
SURYH SURGXFW LQQRYDWLRQ DQG RUJDQL]DWHRSHIUWLHQFH GULYLQJ WUDQVIR
HFLHQFLHYV 3UHYLRXVO\ *LOGHD VSHQW \HRUVVROXWLRQV DQG EXVLQHVYV
DW 3URFWHU *DPEOH 1RZ VKH ZLOO IRFXV RQUHFHQWO\ VHUYHG DV (93 DQG

ODU\ .D\YV EUDQG LGHQWLW\ ZKLOH EXLOGLQJ R XW WloDak‘a International
D QHZ RSHUDWLQJ PRGHO

KIMBERLIE HARRELL, PAWTREE

Kimberlie Harrell KDV MpabQéeG DV

QDWLRQDO VDOHV GLUHFWRU +DUUHOO EULQJV RYHU
\HDUVY H[SHULHQFH LQ VDOHV DQG ZLWKLQ GLUHFW
VHOOLQJ 6WDUWLQJ LQ WKH (¢HOG VKH KDV H[SHUWLVH LQ
VDOHV UHYHQXH JHQHUDWLRQ EXVLQHVV GHYHORSPHQW
OHDGHUVKLS GHYHORSPHQW DQG VDOHV DQG PDU
NHWLQJ KDYLQJAMREQlI6hE ZL WK

Rodan + Fields D @MiHling Beauty
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— PEOPLE ON THE MOVE »

People on the Move

KATHY BLOSSER, ADVOCARE SCOTT SHERRIFF, NEW IMAGE GROUP

AdvoCare KDV KHathiilosser DV YLFH New Image Group KDV KEERWWW 6KHUU
SUHVLGHQW RI VXSSO\ FKDLQ DQG RSHUDWLRQ\hy PDQDJLQJ GLUHFWRU 6KHUUL
%ORVVHU KDV RYHU \HDUV RI H[SHULHQFH LQ \HpuvV LQ SKDUPDFHXWLFDO DC
¢QDQFH DQG VXSSO\ FKDLQ PDQDJIJHPHQW PRVWRQVXPHU JRRGV ZLWK VHQLRU ¢
UHFHQWO\ DW *DOGHUPD /DERUDWRULHYV 7KHU||:EF\V|:K§-DQ|_HV VXEK DV %D\HU 1RYL
KHOG YDULRXVY OHDGHUVKLS UROHV RYHU \HDJJVRVXUJIJHU\ 6KHUUL ZLOO JXLG
%ORVVHU ZLOO QRZ OHDG $GYR&DUHYV VXSSO\ IﬁégL\QDNH RQ PRUH UHVSRQVLEL
VWUDWHIJ\ RSHUDWLRQV DQG TXDOLW\ FRQWURKLYH &KDLUPDQ DQG )RXQGHU *LU

KATIE A. MAY, NATURE’S SUNSHINE IMELDA VITAL, SELDIA
Katie A.May KDV MRLQHG WKH ERDUG RI GLUHFWRU®Seldia WBukbpean Direct Selling
D Méture’s Sunshine Products Inc. 0D\ Association KDV Q DneldeG/ital DV

ZDV SUHYLRXVO\ IRXQGHU DQG &(2 Rl .LGVSRW H[HFXWLYH GLUHFWRU 9LWDO |
DQ $XVWUDOLDQ RQOLQH SXEOLVKHU $V IRUPHUD& AL QWHULP H[HEXWLYH GLUHF
RI 6WDPSV FRP 6KLSSLQJ(DV\ DQG 6KLSZRUNV \HDU %HIRUH VAKBDaY TAK K HZIDG/

EHIRUH UHWLUHPHQW VKH KDV VLJQL,FDQW H[HRXWRYHUQPHQW D DLUV LQ (XUI
H[SHULHQFH LQ VFDOLQJ DQG OHDGLQJ KLJK JURZXSSRUWLQJ 6HOGLD DQG WKH
% & H FRPPHUFH DQG ORJLVWLFV FRPSDQLHVY DGYRFDF\ DQG FRQVXOWLQJ IR

DR. MARCO RUGGIERO, 4LIFE GREGG CORELLA, ORDERGROOVE
4Life Research KDV DKaedd G Ordergroove KDV D S S@redQ \WdieBa
Ruggiero 0' 3K' WR LWV +HDOWK DV JHQHUDO PDQDJHU GLUHFW

6FLHQFHY $GYLVRU\ %RDUG 'U 5XJJLHUR LV D&ERUHOOD EULQJV RYHU \HDUV
VSHFLDOLVW LQ GLDJQRVWLF UDGLRORJ\ ZLWKGDU3KFW VHOOLQJ +H VWDUWHG
LQ PROHFXODU ELRORJ\ LWK WUDLQLQJ LQ FKHPMWULEXWRU EHIRUH WUDQVLYV
FDO ELRORJLFDO DQG QXFOHDU GHIHQVH KH UWRGYWIXOHYVY OHDGHUVKLS UROHV
DV D OLHXWHQDQW PHGLFDO R FHU IRU WKH ,WIRMRIQHY 9LGHR30OXV DQG PRV
DUP\ XQGHU WKH DXVSLFHV RI 1$72 RYHU \HDUV DV YLFH SUHVLGH

SHARIF SAYED, LE-VEL

Sharif Sayed KDV MER@HBY EUDQG

DQG H FRPPHUFH SHUIRUPDQFH GLUHFWRU 6D\HGTV
EDFNJURXQG LQFOXGHV OHDGHUVKLS ZLWKLQ KHDOWK
FDUH D QRQ SUR/{W DQG GLUHFW VDOHV LQFOXGLQJ
H[SHUWLVH LQ WHFKQRORJ\ DQG H FRPPHUFH ,Q KLV
UROH 6D\HG ZLOO GHYHORS VWUDWHJLHV WKDW OHYHU
DJH $, WR ERRVW FXVWRPHU UHWHQWLRQ GULYH VDOHV
JURZWK DQG FUHDWH LQQRYDWLYH SURFHVV V\VWHPV
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— WHAT'S NEW»> >

Modere Launches Af liate Brand Partner

Program in Beta

Modere KDV EHWD ODXQFKHG LWV
.LQJGRP
LW\ IRU VRFLDO VHOOHUV DV ZHOO [RW WXRD
WKURXJK LWV 6RFLDO 5HWDLO DSSURHWE® L QQJ
GLUHFW WR FRQVXPHU UHIHUUDOVHORGEU®Y

%UDQG 3DU
7KH SURJUDP ZDV EXLOW ZLWKEDOSXUBRGE HS WRRG MR\ U QFOHR ABIQLO \

Epicure Has Closed Its Business and

Entered Bankruptcy

W Egiture3 U RJ B D P DL®L WX HF RS WG\GWKDW KDG R HU|
KDV FHDD 8 8 URSSHAUF
B/H(E VIFRAUHY VR WRGIHQFR OB RZOHU 6\0Y LH5 RIPOH D \R
DRBSR UW LRI B RWHKVWRHRL VR W KH DPED VYV RKRE IF &
VKDV WDHIPV IR DAGHZEDV FRPPLWWHG WR RI® SARKZHHIL

XWLOL]HG DQ LQWHIJUDWHG DSSURDFKNWRDW LKWHPAWEW YRIQ ERWX VQLHPMZRW DU YH G RQRRIOHED BAL

NHWHUV DQG VRFLDO VHOOHUYV
ODUNHWHU DQG 3URPRWHU DQ D OLDWH W@/

SDUW RI WKH FRPSDQ\TV IRXQGDWLRQRQ@KH @

BURPRWHU PRGHO DQG WKH H[LVWLQO® KRR\
GLVUXSWHG $GGLWLRQDOO\ WKW GRWLEB O
DQG ZLOO FRQWLQXH WR EHQH¢ ;W IURP 3K
QHU 3URJUDP SDUWLFLSDQWY ZLOO ER®HE
SURGXFWY ZLWKRXW H[FOXVLYLW\ UTXWWUH
OLQHG DORQJ ZLWK WKH DGGLWLRQRRI B LIIL

TLW K KM 6 RFIRUIBIREX\LVEH QY PRBEOQV 7R FRPSDQ\ VSHFHD O DI®

D K6 LSSURLI[UZDLRV K X VD OZHDH VD QG JOXWH Q WHHGH VRS B R
KEFXRIGHOR XKD ® @ RIYSIDDIMWLK 013 DQ DFFRXQWGEHJ
HEQQYHD[WYL R QY H/SAVU X PMEKW WV EHOFORV XU H 7RI® PRIREID
B B BRRG) W R CCHIH ZL@VR VKXW GRZQ 5 RAHK MAR VWK I
\Z\MMKH PS LTAKXWRIX IRUWMKERH PAWND QIBD UV E X W COOFHNQRIRL
HH DM RV VK DAUKHH 3QG,'S U RFDRUWGH PLF ZHUH RQHDEWKD
HPQMRVU IBERY (S IKIRWP EBRIFKHWWH VKDUHGI WHKID\CG

NG VWWRDRW\G IDAIBU WM RXQR®JY DQG IRU \WX R YWHKIS SN

VWDUW 3DUWLFLSDQWY ZLOO DOVR R MPOHWHRDHDUQ ZLO-RPRUMVYHRQFKHULVK WKH LPSDFW

DORQJ ZLWK DGGLWLRQDO RSSRUWXQLWLHV

Mary Kay Encourages Young Women in Scien

During Immersive STEM Day

,Q FHOHEUDWLRQ RI WKH WK DQQLYHUWD
‘RPHQ DQG *LUOV LQ 6FMd@QRay IRQ )KEOG D V
HYHQW IRFXVHG RQ VFLHQFH WHFKQRDM®J\D
LWV 5LFKDUG 5 5RJHUV ODQXIDFWXUIOPJ 3H]
7KLUW\ VWXGHQWYVY IURP /HZLVYLOOH HHIK7§
LQ DFWLRQ DQG KHDU 1LFKROH -RQHWQXRBRBPW
LQJ 1RUWK $PHULFD DW 0DU\ .D\ VKDUB YHHD
D 67(0 FDUHHU 2Q D JXLGHG WRXU VWX&N

RSSRUWXQLWLHV WR ZRUN LQ 67(0 DQG EBD WR ¢(QGPEOOHRQYV QHWWRIHWIDRORVV RI

EHDXW\ DQG PDQXIDFWXULQJ LQGX\DNV&R VPO
&KHPLVWU\ FODVV DQG H[SHULPHQW OW GSBR
XFW IRUPXODWLRQ DW 0DU\ .D\ ZDV BLELI K
SOH[ SURGXFW IRUPXODWLRQV VW XGGRHQWSH
HQFH FUHDWLQJ WKHLU RZQ 0DU\ .D\ 8QOLPL

IRU ERQXVHY DQG LQFHQWLYHV

EXp World Holdings Reports 7% Revenue Bump
for Full-Year 2024

EXp World Holdings WKH KROGLQJ &R mRedty\ KOW

\ RQ QRKKHFERHE HWOD DYV 'DQDQFLDOLOBVRQOW
HFXOO \HDU DQ LQFUHDVH RI RY W W KTEX 3L
QWMHHHHYRQXHQBGDRDWKELOOLRQ )XOO \HDBLIGM
MQWRHQY ZRW K ZRKYWMIK TXDUWHU DGMXVWHRER P%,
KBRQ\ZH[SHUQMDWHG WRXOO \HDU QHW O®ORMW R
UQHW SRNVYLBHQW RALRKDOLRQ LQ WKH INRMOUMWERRN
SSHUW B Q O ®WWHRGX V IQBIV WV R DR/ FHQWY LQVKDUH W
WV BDHOQWYHLQ DERKWRWHW KEITXDUWHU WBDRW \RFE
D UJFL IRQ
PN IOFQ. DPONVEL RQWIDR JLEOH DV VHHW \J XRO G5 8 B R (&
&DIH YV VIOL RAVEHGPYVRDUHM ZDV FHQWYV LQYKDUHRAI
BV R|Q DFEEHQWVY.RQ@ WRKHEXRRUWK TXDUWHWGRY )
HUH. OPQCRQVR KIWYRIKDRQGUYRVYV RI VAL GDALIMRLQI L
W H®R QMEL QQIRIVF\ DFFUXDO

— THE SUPPORTERS >
MEET OUR PARTNERS

Below is a listing of all of the suppliers who placed display advertising in this month’s issue. We are grateful
for their participation and support in bringing news and information to t he social selling channel.

EXIGO. . 02 AVALARA....oo. O7 INFOTRAX o 20
MOMENTUM FACTOB4,28 SQUIRE.......oo. 15 JENKON..ooo 27
PAYQUICKER......... 06 BLOOKANOQO........ 17
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— RESOURCE DIRECTOR¥

FLIGHT COMMERCE, INC.

1208 E. Kennedy Blvd., Suite 222
Tampa, FL 33602

(813) 277-0625

www. ightcommerce.com,

info@ ightcommerce.com

Flight is the all-in-one software solution
for direct, social & in uencer selling, party
plans & Af liate marketing. Our commerce
engine, consultant & custom portals,

JENKON

201 NE Park Plaza Dr.
Suite 220

Vancouver, WA 98684
(360) 256-4400

your eld ultimate control.

websites & headless commerce engine give

www.jenkon.com
solutions@jenkon.com

Constant innovation and software
stability are the reason world leaders
rely on Jenkon. Tailoring software
partnerships, unique to each customer,
empower our ve decades of leadership.
Jenkon customers control their own
destiny, while leveraging our latest
innovations. Contact Jenkon today!

HUSSLE
801-518-4466
jjo@hussle.tech

Lehi, UT 84043
www.hussle.tech

1633 W Innovation Way 5th Floor

The industry leading mobile app
provider for direct sales. We help
drive activity and grow revenue

with behavior-driven tasks. From
onboarding and training to customer
acquisition and retention features —
we provide one place for your eld to
run their business. Call for a demo.

RALLYWARE

1-877-858-8857
sales@rallyware.com

650 Castro St, Suite 120-376,
Mountain View, CA 94041

Rallyware mobile and web apps
enable direct selling companies

to onboard, train, and engage
distributors by delivering personalized
activities based on their individual
performance data. Global industry
leaders use Rallyware realizing 23X
ROI on average.

NEXIO

1-866-80-NEXIO
(1-866-806-3946)
sales@nex.io

727 N 1550 E 3rd Floor
Orem, UT 84097

gnhexio

Nexio is a purpose-built commerce
platform for direct sales. Nexio’s
technology and services empower
distributors to simplify payment
complexity, optimize payment
revenue, and scale to meet their
needs now and in the future.

MOMENTUM FACTOR

The leading global compliance
monitoring, reputation

4801 Spicewood Springs Ste. 250 management, and brand protection

Austin, TX 78759
(512) 690-2134
www.momofactor.com

rm for direct sellers who want
to lower costs, reduce risks and
outperform their competitors.

BLOO KANOO

20280 SW Acacia St.,
Suite 100

Newport Beach, CA 92660
(866) 943-2869
www.blookanoo.com

Bloo Kanoo is the rst company to

enable distributors around the world to
conduct shoppable videoconferences, host
shoppable livestreams and play shoppable
videos directly on their own distributor
sites. Bloo Kanoo’s mission is to humanize
the internet by eliminating the line

between digital and personal selling.

BYDESIGN

813-253-2235 x321
Sales@bydesign.com
3922 Coconut Palm Drive,
Suite 105

Tampa, FL 33619

bydesign
TECHNOLOGIES
A RETAIL SUCCESS COMPANY

Top ranked Direct Selling, Party Plan
and MLM software (SaaS), including
Genealogy & Commissions, Inventory,
Replicated Websites, Premier Rep
Tools, Mobile App, Virtual Parties,
E-vites, Hostess Rewards, Bookings,
Social Sharing, Promotions, &
E-commerce.
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— RESOURCE DIRECTOR¥»

DIRECT SALES EXPERTS
EXECUTIVE SEARCH

8305 Via Vittoria Way
Orlando, FL 32819

(407) 489-3351
directsalesexperts.com,
craig@directsalesexperts.com

We give you everything you need
to operate a full-scale and premier
direct sales company. We offer a
exible and scalable platform to give
you a turnkey solution requiring little

EXIGO

1600 Viceroy Dr, Suite 125
Dallas, TX 75235
(214) 367-9933

At Direct Sales Experts we have spent a lifetime (46 years)
building relationships with the channel’s strongest leaders.

Utilizing our global network of 50,000 contacts, our focus
is to identify, interview, qualify and deliver to you high
performing proven leaders to help grow your business.

Www.exigo.com or no technical expertise.

sales@exigo.com

v,

INFO TRAX

1875 S State Street #3000
Orem, UT 84097

(801) 431-4900
info@infotraxsys.com

~z InfoTrax

InfoTrax Systems is a trusted
global name in MLM software

with over 30 years of commissions
and network marketing expertise.
We've created the rst and only
comprehensive platform software
solution, FlexCloud.

THATCHER
TECHNOLOGY GROUP

55 Shuman Blvd. Suite 350
Naperville, IL 60563
866.698.3848
www.thatchertech.com

We provide direct selling’s most

con gurable technology platform
designed for social selling, network
marketing, and party plan companies
of every size.

XIRECT

686 E 110 S Suite 104
American Fork, UT 84003

Xirect helps companies reclaim control
by providing exible, reliable, and
affordable software solutions so you
can: Stop feeling forced to compromise

[-PAYOUT

540 NE 4th Street
Fort Lauderdale, FL
www.i-payout.com

Since 2007 i-payout has been

the leading payment choice

for pay out and pay in solutions.
We pride ourselves on exceptional

512 S Mangum St #100
Durham, NC 27701

niki.nocking@avalara.com
www.avalara.com

Niki Hocking, (610) 413-7449, cell

385-448-1800 quality, accuracy, and speed, Build ) - service paired with integrated and
https:/Mww.xirect.com trust with your eld, reduce frustration, discover@i-payout.com customized solutions.
enhance productivity. 866-317-8772
AVALARA
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Innovation & Stability

Jenkon — Pushing the boundaries of the direct selling model
Experience the transformative power of modern technology

Modular Software Solutionscluding...

Q Economical for New & Early-Stage Companies O Global Compensation, Rewards & Expansion
O Live Shopping & Omnichannel Commerce Q Event, Party & Group Sales Management

& social Marketing, Business & Sales Performand® Communities for Sellers, A liates, Consumers
Tools for Your Field & In uencers

Contact Jenkon Today!

VISIT US AT

jenkon | s
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